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Trespa International B.V. is a leading global producer  

of innovative and inspirational façade solutions, turning 

architectural ideas into lasting reality. With its head

quarters in the Netherlands, Trespa manufactures high 

performance cladding panels for building projects around 

the world.

Since its founding in 1960, Trespa has worked closely with 

architects, designers, installers, distributors and end users 

globally. With unique insights into key market challenges 

and demands, Trespa passionately delivers innovative, 

aesthetically pleasing and high performance solutions  

for a wide range of architectural needs.

Focusing on product and application development,  

Trespa creates exceptionally durable and attractive 

products. Its premier product line is Trespa Meteon, 

produced with integrated decorative surfaces. Like all 

Trespa products, Trespa Meteon has been thoroughly 

tested and meets various codes and regulations for safety, 

quality and environmental standards. 

Trespa believes that success depends on quality,  

whether in manufacturing processes, product development 

or customer applications. The company has a global sales 

organisation complemented by a network of local agents 

and distributors. This brings Trespa closer to the commer

cial demands and aspirations of its end users in regional 

building markets.

Every façade project is different but the fundamental 

values, which Trespa International holds, remain the same 

– to listen to our customers, to care for our environment 

and people and to set a new standard in architectural 

façade solutions.
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W
elcom

e to Trespa

This 50th Anniversary book is the story of 

our long global journey through the past, 

the present and with a view on our future.

Trespa is not just another panel 

manufacturer. We have heart and soul too. 

We are a proud, passionate and professional 

organisation, full of engaged and innovative 

people, inspired to deliver long term 

sustainable and profitable growth.  

Our highly spirited team has the ambition 

to make Trespa one of the world leaders in 

façade solutions. This is the mission which 

drives Trespa forward. 

Trespa intuitively understands modelling, 

design and the aesthetics of architecture.  

We work hard to meet the very demanding 

requirements of our industry. We do this by 

developing high performance and attractive 

products to meet the specification for 

almost every possible façade. Our products 

continually evolve to meet the latest 

architectural trends and lifestyles.

Heart and soul are found in our products 

too. They can be used, adapted and fixed in 

many different ways. Shape, texture, colour, 

rhythm, depth and movement are all 

elements to express the character of a façade 

while maintaining the fundamental 

performance of the product. In other words, 

we provide the creative tools for architecture 

that is interesting in detail, attractive to  

the eye and offers peace of mind through 

buildings that last.

This book is a testimonial to Trespa’s long 

partnership with architects, designers, 

installers and distributors from many 

different countries. Through the last fifty 

years, Trespa has become one of the most 

recognised and respected companies in 

today’s building industry.

For both, you and Trespa, this book is a 

celebration about our past, present and 

future. I invite you to join us on our 

continuing and exciting journey.  

Together we’ll make today’s vision, 

tomorrow’s reality.

Welcome to Trespa

Paul Booms,  

Managing Director  

Trespa International B.V.
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The Trespa brand lives by its five core values

Reliable
Consistent performance by products and people. 
It means peace of mind that only 50 years of industry 
experience and nearly 800 employees and partners  
can bring to the customer.

Innovative
New ideas and the best ideas. It means creating the tools, improving 
them and applying them to make better buildings. It means never 
standing still, always innovating and moving forward.

Durable
Here today and here tomorrow. We make panels 
that people can enjoy for many years. It means 
maintaining a perfect long lasting balance 
between performance and appearance, between 
building and environment, between function  
and social responsibility.

Refreshing
Helping to create architecture which captivates 
people. It means embracing fresh ideas, interpreting 
architects’ dreams and colouring the world.

Driven
Making a difference. It means singleminded focus  
and determination to produce exceptional results  
each day and every day.

Trespa, a true statement
Trespa’s brand is the symbol of our past and our long experience.  
It is the public face of the quality we have delivered to customers 
and the trust we have earned over 50 years.

Our brand is wellknown to architects because Trespa plays an 
important role in modern architecture. Trespa’s mission is, simply, 
to help architects turn their creative ideas and dreams into real 
buildings.

To do this, Trespa has positioned itself not just as a panel 
manufacturer. We provide the tools and the will to inspire.  
Through effective processes, we create high quality products, 
offering longterm commitments. We make bold decisions to  
keep the brand always ahead of the competition. We listen to  
the customer and are solution-driven.

For our customers and business partners, the Trespa brand 
symbolises our drive to anticipate and meet their changing needs. 
For our organisation, they demonstrate the passion we have to meet 
those needs in ways that match our company values – flexibility, 
professionalism and a solution oriented attitude.

The Trespa brand has real depth and dimensions:
Function  offering bestinclass performance and long lasting 
durability;
Design  aesthetics at their best;
Knowledge  years of experience with cladding panels;
Solution providing  finding the best way to innovate and find  
the right solution;
Premium pricing  working with professionals willing to pay  
a premium for high quality products and services.
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What inspires 
Trespa?

Trespa is at the forefront of the creative design process. This is why the 
analysis of trends and trying to discover what’s on an architect’s mind  
is so important. For this Trespa seeks inspiration. Inspiration is everywhere. 
It comes from people in the street, daily life, landscapes, shapes, materials, 
patterns, colours, natural and manmade objects. Great architecture elevates 
a mere building to a work of art. That’s why Trespa often starts with art to 
find inspiration. Different artistic disciplines all influence each other. From 
the freedom of art, many new ideas find their way into fashion, architecture, 
product and interior design. That’s why Trespa always looks beyond 
architecture to identify trends and find inspiration.

Lifestyle

Urban

Culture

Design

Aesthetics

Architecture

NatureFashion Art
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How does 
Trespa inspire?

Trespa’s translates inspiration into ideas and new concepts to excite 
architects. In turn, architects use them to create imaginative and interesting 
façades. To influence the world of architecture, Trespa is dedicated to the 
constant presentation of information, literature and images – not only case 
studies of beautiful buildings but Trespa’s unique palette of colours, textures 
and possibilities. Every two years or so, Trespa collates these ideas and 
presents new shapes and products at international exhibitions – such as BAU 
in Munich, EcoBuild in London, AIA Expo in the USA, EDIFICA in Chile. 
Here architects get inspiration. 

Character

Light and Shade
DepthRhythm

Colours
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THE TRESPA ORGANISATION  
1960 – 2010

This is the story of how a local producer became a global player.  

It is a story of hard work and passionate drive. Actually, it is a 

continuing story without an end. 
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The history of Trespa began 50 years ago on 10 March 
1960. It started when the German timber merchant Hermann 
Krages launched a new chipboard company. The boards 
were manufactured in one of Krages’ factories in the German 
town of Leutkirch but stored, sawn and dispatched on 
Parallelweg in Weert, The Netherlands. The company was 
named Thermopal NV, after its prime product.

From 1962, Krages produced a laminated hardboard panel 
in Weert. This was the start of a manufacturing dream, which 
has developed and changed over the last half century. It was 
the birth of what was eventually to become Trespa and its 
portfolio of products - Trespa Athlon, Trespa Virtuon, Trespa 
TopLab and, of course, Trespa Meteon, one of the world’s 
most successful products for cladding exterior façades. 
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The sign reads: 

Here builds N.V. Thermopal – Weert, a board factory

161717
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The first ten years of growth were dynamic and turbulent. Krages’ luck was that 

Government grants were available in Weert so he could purchase 25 hectares of land 

at a favourable rate. It meant Krages could realize his ambition and expand rapidly.  

He started with building offices, board factory and foilmaking factory.

The praiseworthy side of Krages was his clever development and strong drive for 

innovation. Within two years, the panel factory had two presses and two impregnating 

machines and, together with the foil factory, nearly 250 employees.

The development was so rapid that the company eventually became too much for 

Krages to handle. It was time to sell and two companies were interested. The German 

company Hoechst, then the largest producer of PVC foils, wanted to buy the foil 

factory; the Dutch company Philips was interested in the board factory to make 

panels for radios and televisions. Since Krages had no interest in splitting his 

company, it was all or nothing. So Hoechst bought both (in 1963) and soon after 

formed a joint venture with Philips for the board factory.

This takeover by world leading companies triggered a major change of direction. 

Suddenly, the new company became a great place to work – it even had a football 

team! It was renamed WKF (Weerter Kunststoffenfabrieken NV) and a new technical 

manager Mr. Oelze was the driving force.

SIDESTEP – Oelze demanded a lot from his staff. His favourite saying was “Every 
hour this machine is idle costs a Mercedes!” 

Oelze demanded a lot from his staff.  
His favourite saying was “Every hour  
this machine is idle costs a Mercedes!” 

Building the first press to produce 
laminated hardboard panels.

1960 –  1970
The formative years

1819
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By the beginning of 1965, there were 500 employees working in the foil and panel 

factory. Sales of panels increased rapidly with 8090% of production being supplied 

to the German and English kitchen markets. Demand was so strong that the 

company almost couldn’t cope and delivery times increased. Expansion of 

production was needed, which resulted in the new Press 3 and the rebuilding of 

Press 2, while a third impregnation machine was also commissioned. Although this 

increased capacity was intended for handling high performance chipboard, it soon 

developed and changed with the introduction of new surfaces, such as wood finishes, 

colours and other laminate finishes.

The collaboration between Trespa, Philips and the office furniture producer  

Ahrend resulted in a fully homogenous and stronger laminate that was 12mm thick.  

This newly developed product, a world first, was called Volkern. It was soon to be 

known as Trespa Volkern and it was 1967.

Trespa Volkern was very strong and rock hard material that was ideal for use as 

desktops. However, in 1969, something interesting happened when the panel was 

tested outside – successfully used as a sunshade for the Delftland office building. 

This marked the start of High Pressure Laminate (HPL) for exterior application in 

many countries. It was a move, which changed the company forever.

The company also changed from an environmental and social aspect. Not only did 

the entire energy consumption switch from oil to natural gas but the company also 

developed an innovative method of recycling heat, air and cooling water. The social 

changes were reflected by the appearance of the first staff Newsletter and a great 

boost to employee morale. 

1970 –  1980
The changing years

By 1970, WKF was the world’s second largest producer of structural laminate board. 

Farbwerke Hoechst AG wanted closer cooperation between the Dutch subsidiaries 

and to group them under the name of Hoechst Holland NV. The administration, 

including sales, was moved to Amsterdam while production plants operated in 

Weert, Vlissingen (Flushing) and Breda.

Because of various external circumstances, 1978 was a bad time and the operation 

of the board factory was in jeopardy. However, the factory was saved and continued 

because manager Mr. Tuinder believed in the future of the product. Trespa was 

innovating and developing fast. The manufacture, performance and the appearance 

of its products were changing.

At that time, Trespa Volkern was widely used for shower cubicles, office and school 

furniture but also it was increasingly being used for façades. So, Mr. Tuinder 

appointed Mr. Visser as general sales manager with a dedicated focus on selling 

Trespa Volkern for exterior applications. Interestingly, Volkern is still one of Trespa’s 

registered names.

At the Interzum exhibition in Cologne, many interior architects and designers were 

wildly enthusiastic. It was the start of a movement which was to increase exponentially 

in the years ahead, as the company had a forceful sales drive and was now targeting 

all of Europe.

The first time the name Trespa was used 
was 1963. No one is quite sure where  
it came from. Some say it was one of 
Hoechst’s off-the-shelf trade names. 
Others think it relates to the design  
of the company logo – three fingers 
meaning ‘Tre’ and ‘spa’ being short  
for chipboard.

The first major exterior façade cladding 
project was the AMRO office building  
in Tilburg.

In 1973, Mr. Oelze left and was 
replaced by Mr. Tuinder. Under his 
leadership – and despite the energy 
crisis at that time – Weert’s production 
sales topped 100 million guilders 
annually.
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During the 1980’s, Trespa gradually expanded into Europe. Trespa opened a branch 

in Germany, Great Britain and later in France. Together with Belgium, these 

countries acquired their own national sales managers who understood their market 

and could have direct and easy contact with their customers. In 1987 it pushed sales 

further which resulted in a 4000sqm project in Turkey.

In Holland, many prewar and postwar buildings, particularly housing, needed 

renovation. The market badly needed an alternative to another type of panel which 

contained asbestos and was banned by regulations. Trespa Volkern was the viable 

and durable alternative, both for renovation and new build. The panel was ideal and 

good value as it did the job and was affordable.

This was recognised in many ways, not least by a major promotion at a 1987 Utrecht 

construction exhibition where Trespa initiated the ‘Nationale Renovatie Prijs’ –  

an award for the year’s best renovation/refurbishment project – which gave a boost 

to the brand awareness of Trespa. The Renkum housing corporation won the first  

of these awards for their work at Heveadorp.

Demand was growing and more production capacity was urgently required. Major 

developments took place. Production of chipboard was stopped and expansion  

of one press alone increased capacity by 25%.

In 1984, a brand new machine was built on the site of the chipboard press.  

Its purpose was to move away from the old process of impregnating Natron kraft 

core paper with phenolic resin. Instead a new inhouse technology was developed 

and patented – the dryforming process for creation of wood fibre mats. 

Using dryforming to make the core of the unfinished panel made all the difference 

and Trespa panels became much easier and faster to produce. The wood content also 

gave Trespa a ‘green’ positioning versus its competitors.

Introduction of Electro Beam Curing, in 1987, was another defining event in the 

company’s history – a switch from a product with a protective melamine surface to 

a high quality coating system. Developed inhouse and patented by Trespa, this 

unique production line resulted in enormous improvements in product performance 

and quality. The new surface was more durable, with very high resistance to ultra

violet (UV) radiation, essential to stop colours from fading. All this dramatically 

increased the design and colour possibilities for architects.

In June 1988, the newly built Press 5 was started up to produce panels in a larger size 

(3650 x 1860mm). Pre and postprocessing became fully automatic with production 

capacity increasing by 50%, over that of Presses 2 and 3.

1980 –  1990
The innovative years

The name of Trespa Volkern is changed 
to Trespa Volkern G2 – because the 
core and the coated surface are 
completely different to the first 
generation of melamine impregnated 
decor paper.

Introduction of new patented production 
technology for core material, based  
on woodfibres and phenolic resin 
(prepregs).
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The company’s fourth decade was marked by farreaching quality improvements. 

Because of electro beam curing and other developments, Hoechst was able to offer 

larger sizes of panel, together with new surface textures and new colours. Architects 

embraced this new development!

The 1990’s were the time when the environment was being given increased attention. 

Everyone, and Hoechst was no exception, began to take responsibility for what they 

did and the impact of their actions on the world. Environmentallyfriendly raw 

materials were used and waste was reduced through clever processing. 

Building design also began to change. Architects and contractors wanted to intro

duce more colour to otherwise monochrome buildings. The company responded 

with an ever expanding palette of colours. The world was indeed changing colour.

In 1994 came major repositioning of the product lines. Trespa Volkern G2, Trespa 

Sanitary, Trespa Furniture, Trespa Laboratory and Trespa Toplab lines were replaced 

with Trespa Meteon, Trespa Athlon and Trespa TopLab. These terms coordinated 

with each product’s special qualities – durable and ultraviolet proof (Meteon), 

scratchresistant (Athlon) and chemical resistant (TopLab).

Trespa was now able to capitalise on the changing world with products which stated 

‘Strong, Durable, Coloured’ backed by the sales team proclaiming ‘Quality, Per

formance, Leadership’, ‘Peace of Mind’. These were words which architects looking 

for inspiration and innovation fully understood.

In 1995 Hoechst Weert ceased to exist and three separate companies were born  

– Trespa International BV, Depron BV and Kalle Folien BV.

Trespa International BV was strengthened in 1996 by acquisition when its new 

owner, the international HAL Corporation, took over. With renewed drive, it pushed 

further across the world. Innovations, both in the company and its products, were 

matched by new ventures overseas, such as Trespa North America (1997), and a joint 

venture in Shanghai (1998). Trespa was moving fast and up.

Two years later, the ‘Inspirations’ line was added to the Meteon Collection expanding 

its possibilities still further with metallics, textures and even more standard colours.

1990 –  2000
The exploring years

To position the company ahead of its 
competitors, Trespa was awarded the 
all-important ISO 9001 Certification.

The Trespa office in Shanghai China.
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The new millennium proved to be the new dawn for Trespa. It began with the 

construction of the new Press 7 – still the largest press in the world. This was an 

enormous investment which could only be recouped in production capacity and 

turnover. To achieve this, ambitious plans were drawn up for largescale changes  

to the business.

Major changes in communications and product lines were taking place. The focus  

of communication was now on architects. Trespa wanted to inspire them through 

design. The Trespa Meteon ‘Inspirations’ product line was the first step in this direction. 

This translated into ‘Design a la carte’ to show architects almost unlimited possibilities. 

At the same time (2000), Trespa Virtuon was introduced. It was heavily promoted for 

interior wall lining surfaces because of its design qualities and hygienic performance. 

The Trespa people were excited and wanted architects to get excited too.

This focus on ‘design freedom’ continued in 2004 with ‘Tuning Façades’, a concept 

to concentrate even more on design. A year later this resulted in the launch of Trespa 

‘Perspectives’, as a communication platform which architects intuitively understand. 

It communicated through ‘Depth’, ‘Character’ and ‘Rhythm’, essential elements in 

any creative thinking process. Architects were now offered other ideas and design 

possibilities. ‘Perspectives’ was conceived as a new source of inspiration for architects, 

designers and specifiers – the tool to stimulate new ideas and realise new designs. 

New innovations, like Trespa Curved Elements, new wood decor designs and colour 

ranges, were launched to expand the design possibilities even more.

During this decade, the world became the open playing field for Trespa and the 

company’s influence was expanding. The joint venture in China was now fully 

owned and new offices were opened in Beijing, Singapore – and more recently in 

Santiago, Chile (2010).

2000 –  2010
The inspiring years

In the wake of the 9/11 terror attacks, 
Trespa International’s management 
anticipated a global recession. Their 
strategy was a step called ‘Back to the 
Future’. All employees were now asked 
to focus critically on their activities to 
enable the company to stay one step 
ahead of the crisis.

In 2004, the company became one  
of the world’s first panel manufacturers 
to achieve ISO 14001 environmental 
certification. 
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In 2008, HAL acquired the Italian HPL producer Arpa Industriale Spa who mainly 

focussed on the interior market. This move was designed to expand capacity and 

provide a full pallet of interior and exterior solutions to architects and interior 

designers. With this expanded offering, Trespa will continue to focus its marketing 

efforts on exterior applications. 

In the same year, the Trespa Design Centre opened in New York. This innovative 

space in the middle of SoHo, the centre of design in Manhattan, is a showroom, 

creative centre and meeting place for architects, designers and their clients. It’s a 

place where designers and architects can get inspiration and develop their next 

innovative ideas.

Trespa’s push globally has captured world attention and reaped rewards. In 2009, it 

received the Design Management Europe Award. This prestige prize recognises 

European organisations which strategically integrate design into their operation. 

Trespa won the large company category. The judges described Trespa’s victory as, 

‘Trespa has succeeded in inspiring architects through modernising façade concepts, 

enabling a higher level of architecture to be achieved.’

Recently Trespa introduced their latest innovation, Trespa TopLabECO-FIBRE.  

This is the first Trespa product certified by the Programme for the Endorsement of 

Forest Certification schemes (PEFC), the world’s largest forest certification 

organisation. Trespa keeps moving forward.

Trespa TopLabECO-FIBRE combines natural 
aesthetics with outstanding chemical 
performance, whilst at the same time 
making a significant contribution to the 
preservation of limited natural resources.

Trespa’s New York staff say, ‘It’s great 
working in the inspirational setting of 
Trespa’s New York Design Centre.  
The many different activities which take 
place here and throughout the city really 
do give the impression that we are now 
at the centre of the design world.’

Introduction of the largest HPL panel on 
the market – measuring 4.27 x 2.13m 
of over 9sqm and available in all 
colours and thicknesses – gave the 
architect even more design freedom.
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2010 AND BEYOND
The future years

In spite of 50 years of peaks and troughs, Trespa International has come a long way 

and has become a global market leader through hard work and a lot of good people. 

This is why the company has always focused not only on its products, growth and 

turnover but also on its people. Good multidisciplinary staff is crucial and so much 

part of the reason for Trespa’s success. Training, career opportunities and a dynamic 

work environment keep them interested and ambitious – and above all passionate!

Trespa International has many plans and will continue to evolve. As architects keep 

looking for great and better solutions, Trespa will keep innovating and moving 

forward to meet their demands.

This Golden Anniversary is very special. This history of Trespa is the end of an exciting 

past. It also signals the beginning of an even more exciting and special future.
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PANELS TO COLOUR  
THE WORLD

Trespa is internationally recognised for its panels and their contribution  

to architecture. Without Trespa Meteon, and its endless design  

possibi lities, the world would be a less colourful place. The panels are 

not only used decoratively for newbuild and renovation but are also 

installed as part of rainscreen cladding and ventilated façade systems. 

Simply, they are created to inspire, engineered to perform, built to 

endure. This is how Trespa makes them.
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A DURABLE CORE

Trespa is an environmentally aware company. This is 

why the production process uses materials from natural 

and renewable sources – either as paper or as wood 

chips, both of which originate from sustainable forests. 

The panels themselves can also be recycled to generate 

energy.

The manufacture of panels starts with one of these two 

materials described below. Although they are initially 

processed in different ways, the panels use the same 

pressing and texturing techniques to create panels 

which are of similar performance and quality.

One method uses Kraft paper which can be cut to size  

or used as rolls. Production starts with impregnating  

this paper with resin – a mixture of phenol and 

formaldehyde. Eventually, a large number of sheets  

are put together to form the packet which will comprise  

the core of the panel. The number of sheets used will 

determine the final thickness of the Trespa panel.

The second line processes wood chips. Once these have 

been ground down, each tiny fibre is impregnated with 

resin. The next step binds them all together to form a 

fibre matting. This is known as dryforming (DF) and  

is one of Trespa’s inhouse developed and patented 

processes.  

The matting is heated and compressed to produce a  

so called ‘prepreg’. At a later stage, a package of core 

material will have its coloured surface paper added  

and be pressed again to form the finished panel.

Wood chips are high quality fir or 
spruce delivered each week from 
Germany in 35 trucks. Trespa uses 
about 95% of the tree. 
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A HIGH  
PERFORMING 
DECOR

One of the most important events, both for Trespa 

and for the architectural world in general, was the 

introduction of Electronic Beam Curing (EBC).  

This machine, developed inhouse and patented  

by Trespa, was designed to create a completely new  

type of surface. It improved the surface performance 

of the former panel with its melamine surface.  

Since its introduction in 1987, it has revolutionised 

the production of superior quality panels with high 

performance surfaces. EBC provides the flexibility  

to produce custom made panels quickly to order  

in virtually any quantity and in an almost unlimited 

variety of colours and finishes. It not only gives the 

panel as near perfect a surface as possible but adds 

exceptional colour stability and high resistance to 

damage.

The ingredients of the colours comprise 17 primary 

pastes – enough to create the wide range of standard 

colours and offer the possibility to produce custom 

made colours. For metallic finishes, special Mica 

effect powders or sparkling flakes are used. 

Depending on the final panel, an ultraviolet 

absorber is added for Trespa Meteon and other 

ingredients to improve the scratch and chemical 

resistance of Trespa TopLabPLUS.

Panels with a woodgrain decor were  
a new innovation for Trespa Meteon. 
These were introduced to give a warm 
feeling to façades and to reflect the 
trend towards using natural materials. 
Another develop ment was Trespa 
Metallics which give a façade a real 
metallic shine and have the ability  
to give the façade an extraordinary 
distinctive effect by fixing the panels  
in diffe rent orientations.

TopLab was introduced as the ideal solution 
for high performance laboratory worktops.  
It was followed by an improved next 
generation known as Trespa TopLabPLUS. 
Shortly after, Trespa Virtuon was launched as 
a panel for interior wall lining applications 
which provided design and hygienic 
performance in critical locations. Both 
products incorporate the EBC surface.
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Once the colours are mixed they are applied to  

a sheet of impregnated Kraft paper. This substrate, 

covered with a protective foil, is then fed through the 

EBC’s electronic cannon which hurls electrons with 

so much speed that the surface hardens in less than  

a second. The coloured sheets are then temporarily 

stored in a temperature controlled warehouse.

The clever EBC process is designed to ensure that 

Trespa Meteon will retain its outstanding appearance 

and original freshness for many years. The panel is 

weather resistant and neither sun or rain (including 

acid rain) nor moisture has any significant effect on 

its surface which is virtually maintenance free.

To prove this, Trespa has looked at a number of  

10 and 20 year old projects. The study has found  

that both performance and appearance of panels 

have remained stable and unchanged, regardless  

of their exposure in different climates.

A good example of durability is the District 
Police Station in Rotterdam Zuidplan.  
Today, it is still looks as fresh as it did when 
built in 1988, in spite of being close to a 
main road and metro station and subject  
to dirt and pollution. Laboratory comparisons 
prove conclusively that the original colours of 
the façade have neither faded nor changed.  
Old samples from this project and new 
colour samples are often presented together 
by the sales team. Architects are astonished 
when they see this proof.
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colour samples are often presented together 
by the sales team. Architects are astonished 
when they see this proof.
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PRESSING 
THE PANEL

Finished panels are produced by applying very  

high pressure at elevated temperature. The core  

of the panel comprises many sheets of impregnated 

Kraft paper or one or more dryformed wood chip 

prepregs. In the pressing room, these cores are  

united with the appropriate coloured top sheet. 

The whole packet is pressed into its required 

thickness and, at the same time, an appropriate 

texture can be incorporated into the surface.  

High technology ensures that heat will be  

distributed evenly across the surface so that  

the panels will emerge as uniform and consistent  

as possible. 

The most impressive part of the process involves 

stacking the packets on separate shelves one above 

the other. In addition to smaller presses, the most 

important, Press 7, was designed and developed  

inhouse by Trespa in 2001. This is the largest press 

of its type in the world. It can also press and produce 

the largest size of panel on the market.

To achieve as near perfection as possible, pressure 

and temperature are raised so that the resins in the 

core layers and on the surface bind with each other. 

The result is a homogeneous coloured panel of high 

density. 

On completion, the panels are removed and the 

presses reloaded. The next stage is to cut the panel  

to size and mill its edges. Each panel is then visually 

inspected, packaged and prepared for delivery.

The flexibility of the Trespa Meteon panel 
con struction gives it the ability to be post-
formed into various three-dimensional 
shapes. This means that Trespa is able to 
offer architects curved elements – often used 
to soften the corners of façades – and has 
developed other innovations, such as  
Trespa Meteon Helix panels.

In approximately 30 
minutes, this large press 
will produce 30 panels 
each of which is 4.27 x 
2.13m = 273sqm in total.
This is equivalent per day 
about three times the area 
of a football pitch.
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DELIVERY TO  
THE CUSTOMER

Trespa is as concerned about quality of product as  

it is about delivery. The company’s tightly organised 

logistics, backed by refined computer and personnel 

systems, manage the complex operation of ordering 

through production to delivery in the shortest 

possible time.

The first action is to enter an order into the system. 

The size and type of order is checked against current 

plant capacity, including availability of semifinished 

material with which to make the core, the readiness 

of the EBC to create custom made colours and  

the capacity of the presses to complete the finished 

panel. Collation of this information determines  

the delivery time promised to the customer.

The secret of success is that everything is produced 

to order and there are no stocks of finished panels.  

It means that each new order, within Trespa’s 

standard portfolio, can be fulfilled and delivered 

within 3 to 4 weeks in Europe and within 5 to 6 

weeks anywhere in the world. On average, Trespa 

delivers products within 98% of its promised time.

Trespa’s work is still not finished when panels leave 

the factory. Apart from architects, an essential and 

ongoing part of the business is the constant colla

boration with partners – dealers, distributors and 

installers. Trespa endeavours to ensure that panels  

are fixed in the correct way and that problems  

on site are minimised. It is also vital to the production 

and quality control process that we receive constant 

feedback from those who specified the product,  

from those who installed it and from those who 

benefit from it.

For Trespa – Inspiration, Quality and Peace  

of Mind always go hand in hand!

The permutation of 250 
colours x many thicknesses 
x many sizes x many 
textures gives architects 
thousands, millions even,  
of choices and possibilities. 
Uniquely, Trespa can 
provide very small batch 
sizes in any colour or 
texture.
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Each year Trespa ships about one million panels all over the world.4445
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The Restaurant La Place, Houten, The Netherlands, (otherwise known  

as the Golden House or Gouden Huis in Dutch) was designed by Micha 

de Haas of the architectural practice Abbink & de Haas. It was initiated 

after he had heard about plans of Houten local authority for redevelo

ping the area around the railway station. The immediate surroundings 

were of low quality – typical 1980’s, designed with little or no aesthetic 

consideration and ageing rather badly.

THE GOLDEN HOUSE
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The creative process 
The architect’s idea was to introduce a dominant building to provide a 

much needed focus – something like a ‘jewel’ in the middle of mediocrity. 

From very early on, he believed it should be a golden building – made of 

‘gold’ and looking heavy, shiny and expensive. Naturally, he wanted to 

locate it near the water’s edge where it would rise from the basalt surface 

of its terrace and benefit from its enhancing reflections.

The original proposal was for an information centre. This changed into 

ideas for a bar, restaurant and meeting rooms divided over three levels 

and interconnected by spatial voids. However, after a feasibility study,  

it was decided to develop it just as a restaurant. Let’s ask architect Micha 

de Haas what happened next...

Micha de Haas continues the story. ‘First we had the problem of finding 

a commercial developer who would take on the project as we had 

designed it. Once he was selected, we began to develop the concept but, 

as so often happens, we were given a very limited budget.’

‘For the exterior effect we wanted, we first worked on two options – 

copper based cladding and a golden glitter polyester product. The latter 

seemed to be the better option because it was possible to form  

a monolithic surface (which of course resembles gold better) but both 

these cladding materials turned out to be too expensive. We then 

researched different materials and even started to develop one ourselves. 

Obviously, Trespa was one of the options for us however, at that stage, 

we thought the panels were neither golden nor metallic enough to 

simulate our concept.’  

From inspiration
   to ideas

4948
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‘Finally, we looked closely again at Trespa Meteon. The fact that this 

cladding offered different appearances from different angles came as a 

pleasant surprise. Although, we really wanted to make the façades three

dimensional, we realised that was not necessary because the special 

directional pigments in the metallic colour coating and installing the 

flat panels in different orientations, would create that effect. We had 

finally found our answer – triangular Trespa Meteon panels in the 

Metallic Amber colour with a satin finish, installed in four different 

orientations.

‘Our initial contact with Trespa mainly focused on the size of the large 

triangular panels. The desired appearance and variations of surface 

angle also dictated the need for a rather different type of fixing. Trespa 

came up with some interesting suggestions and solutions. We were 

particularly impressed with their mockup of how the finished building 

would eventually look.’

The final colour chosen was M.06.4.1 Metallic Amber – the one which 

would closely resembled the gold effect which the architect wanted. This 

colour is from Trespa’s standard colour range. Once this was decided, 

the manufacturing process from start to delivery of the finished panels 

on site followed the normal production and delivery programme.

For the Metallic appearance, special effect pigments are used. These do 

not affect the integral performance and durability which characterises 

the high quality panel. Because the Golden House required these panels 

to be triangular, they had to be carefully cut to ensure a perfect jigsaw

like result.

From ideas  
   to solutions
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Trespa panels are composed of natural materials that will expand and 

shrink a little depending on temperature and humidity. These small 

changes have to be catered for during installation by the way in which 

the panels are installed and the particular fixing system used. At the 

same time, it is im portant to create a certain ventilation between the 

back of the panels and the insulation.

The panels are always part of a rainscreen cladding or ventilated façade 

system. This ‘breathing’ envelope, used in many countries all over the 

world, provides many benefits. The Golden House was built in The 

Netherlands so of course it was designed and built to meet all local 

building requirements. Regulations may differ in other countries  

but many standard fixings are available. In addition, project specific 

solutions can be developed for installing the panels to meet all  

contin gencies.

During the design process for the Golden House, Trespa provided help 

and technical suggestions for some of the details and what to consider 

when installing the panels. Initially, the contractor wanted the panels 

fixed by another specialised façade installer. However, after indepth 

meetings between all the parties involved, the developer decided that 

the main contractor could easily install the panels.

Trespa offers many different types of fixings, generally divided into 

visible and nonvisible systems. In the case of the Golden House project, 

a nonvisible fixing system was used which comprised a glue on a 

vertical wooden subframe.

Ventilated façade 
and installation

From solutions
     to realisation 
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Micha de Haas says he is generally pleased with the final appearance of 

the Golden House and its exterior. The format of the Trespa panels is as 

envisaged and they provide the threedimensional effect that was 

originally conceived. In other words, they solved the problem in an 

exciting, cost effective and aesthetically pleasing way. His only regret is 

that the original idea to continue the Trespa surface theme inside as a 

ceiling – again to give the appearance of solid gold – was never realised.

Trespa Meteon will retain its outstanding appearance and original 

freshness for many years. The panel is weather resistant and neither sun 

or rain (including acid rain) nor moisture have any effect on its surface 

which is virtually maintenance free. Both artificial weathering tests and 

evidence from older buildings show that the decorative surface has the 

very highest performance in ultraviolet resistance and colour stability. 

This means that the appearance and colour of the Golden House will 

not change significantly for many years. 

As the architect says, “We chose Trespa Meteon not only for it colours 

and appearance but because of its long lifecycle and cost effective 

performance. It is particularly important for all parties involved – us, 

the developer, Houten local authority and the restaurant operator – that 

practically no dirt accumulates on the surface and that the exterior 

requires no maintenance and is virtually selfcleaning.”

The final result

A brilliant example of  
   how to realise a dream

5554



Micha de Haas says he is generally pleased with the final appearance of 

the Golden House and its exterior. The format of the Trespa panels is as 

envisaged and they provide the threedimensional effect that was 

originally conceived. In other words, they solved the problem in an 

exciting, cost effective and aesthetically pleasing way. His only regret is 

that the original idea to continue the Trespa surface theme inside as a 

ceiling – again to give the appearance of solid gold – was never realised.

Trespa Meteon will retain its outstanding appearance and original 

freshness for many years. The panel is weather resistant and neither sun 

or rain (including acid rain) nor moisture have any effect on its surface 

which is virtually maintenance free. Both artificial weathering tests and 

evidence from older buildings show that the decorative surface has the 

very highest performance in ultraviolet resistance and colour stability. 

This means that the appearance and colour of the Golden House will 

not change significantly for many years. 

As the architect says, “We chose Trespa Meteon not only for it colours 

and appearance but because of its long lifecycle and cost effective 

performance. It is particularly important for all parties involved – us, 

the developer, Houten local authority and the restaurant operator – that 

practically no dirt accumulates on the surface and that the exterior 

requires no maintenance and is virtually selfcleaning.”

The final result

A brilliant example of  
   how to realise a dream

5554



Interestingly, this project has come full circle for Trespa. This is because 

much of the 1980’s development in the area had originally been clad in 

an earlier type of Trespa panel which cannot be compared with today’s 

high quality panel. By contrast, the innovative high quality panels on 

the Golden House not only show how far Trespa has progressed – to 

meet the needs of architects and to realise their visions – but also how 

their products make an enormous and attractive contri bution towards 

refurbishment of Houten town.

The Golden House is a brilliant example of how Trespa worked with an 

architect to help him realise and build his original idea. Trespa Meteon 

is unique not only because of its physical performance but for the 

number of different ways in which it can be fixed and the almost limit

less permutations of colour and texture. Every panel is made to order.  

The highly efficient logistics and quality control system ensure the 

complete order is processed quickly and sent anywhere in the world.
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The millions of square metres of Trespa Meteon which are produced 

each year are turned into interesting and beautiful projects due to of  

the passion and pride which Trespa suppliers, distribution partners and 

installers have in the product. Here are the frontline people who share 

their enthusiasm with the customers, guide them and support them  

and through whom Trespa’s global reputation is recognised.  

These are the stories from some of them.

PARTNERS IN THE CHAIN
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Warebo Renovatie and Geveltechniek from 

Someren (The Netherlands) started in 1988. 

Gerard van Bussel says, “We have worked a lot 

with Trespa. The panels are low in maintenance, 

easy to handle and therefore ideal for cladding 

façades. Because of our long years of experience 

with Trespa, we have developed our own ways 

to process the material using our own 

procedures. We applaud the service Trespa 

offers, particularly advice and help which 

keeps us ahead of the market.”

Warebo not only offers the market Trespa 

Meteon but helps Trespa with concepts at 

worldwide shows where Trespa is exhibiting. 

For many years the two companies have also 

collaborated on thinking about new panels 

and fixing systems and how these can be put 

on the market.

Warebo and Trespa also worked together 

producing elements for the showroom at the 

Trespa Design Centre in New York and the 

showroom in the Weert headquarters. Since 

Trespa is very near their own organisation, 

cooperation is easy.

Another unique project was the cladding of  

a special façade – for the 500th branch of the 

HEMA department store, in the Netherlands. 

The colourful curved metallic Trespa Meteon 

panels gave this building in Oosterbeek a  

uni que and special appearance. Not only is it a 

façade, it is also viewed as a work of art!

“For a long time, Trespa Meteon has been the 

leading cladding in the region. Everybody who 

likes to work with this panel thinks it is perfect. 

We have never yet received a claim for a project 

made with Trespa so it must be a good panel! 

I like working with Trespa because of their 

excellent support and because it is free from 

problems”, says Gerard van Bussel.

INSTALLER

Warebo Renovatie  
and Geveltechniek;  
The Netherlands

Bert de Jongh is Strategic Buyer Building 

Materials in the central purchasing department 

of Koninklijke Jongeneel. Jongeneel is large a 

wholesaler in building materials with a market 

experience of more than 210 years. Having 

worked with Trespa for 22 years, Jongeneel has 

had a long relationship with the company.  

He says that Trespa and Jongeneel work well 

together and is impressed with the way in which 

Trespa always fulfils its obligations and delivers 

the requested product on time.

Jongeneel is wellknown in The Netherlands 

and has processed sheet materials for over 25 

years. It has a special department which can 

saw and drill many different kinds of panels – 

almost anything from wood to stone based 

panels. The company has worked a lot with 

Trespa Meteon, knows the product well and 

recommends it to customers as a high quality 

panel with a good reputation. Jongeneel also 

stocks a very large quantity of Trespa panels in 

different thicknesses and colours. This big 

investment in stock results in above average 

service levels and quicker lead times for their 

customers.

One of the most memorable projects which 

Jongeneel undertook with Trespa is the Lochem 

Staring College. This is a secondary school of 

unusual design located in the eastern part of 

the Netherlands, clad in 2000sqm of Meteon.

Because of the financial crisis, the market for 

cladding systems has reduced. To counteract, 

Jongeneel together with Trespa began a publi

city campaign for cladding panels. During the 

two months when purchasers were offered free 

cutting of the panels, the demand for Trespa 

panels was given a big boost. It is activities like 

this which characterise the way in which Trespa 

and Jongeneel work together in the Dutch 

market.

“Jongeneel wants to congratulate Trespa on this 

important anniversary. We hope they will 

celebrate many more like this one and that  

the current partnership will continue. I like  

wor king with Trespa because of the proven 

simplicity, sustainability and success of their 

products”, adds Bert de Jongh.

DEALER

Koninklijke Jongeneel;
The Netherlands
Interview: Bert de Jongh – Strategic Buyer Building Materials

Interview: Gerard van Bussel – General Manager
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DEALER

Koninklijke Jongeneel;
The Netherlands
Interview: Bert de Jongh – Strategic Buyer Building Materials

Interview: Gerard van Bussel – General Manager
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In the late 80’s, Trespa and the former Polyester 

Film Group, being part of Hoechst AG, had a 

cooperation with a Hostaphan® matt grade 

film. When this did not meet Trespa’s exact 

requirements, in the early 90’s, that cooperation 

was suspended. 

However, in 1999, Trespa and the new 

Mitsubishi Polyester Film cooperated again 

introducing the newly designed polyester film 

type Hostaphan® SP, manufactured in Wies

baden. This was ideal for use with Trespa’s 

innovative electron beam curing for the 

production of matt finished panels. Later we 

introduced them to polyester film Hostaphan® 

RN which was used to produce very smooth 

surfaces.

Obviously, film is fundamental to Trespa’s 

production of high quality panels. That’s why 

over the years our two companies have become 

closer and closer, combining both technical 

and commercial people into a working team. 

The team met regularly – always socialising 

the night before which created a much  

better and understanding relationship with  

which to do business. This established today’s  

con  fi dence and trust on both sides to discuss 

mutual issues and provide solutions.

Continuity of supply is also fundamental to 

Trespa’s business. That’s why we started an 

arrangement whereby our US plant could also 

deliver matt film in case there was ever a gap 

in supply from our German one. 

As and when Trespa have innovated new ideas, 

colours and finishes, so Mitsubishi have been 

able to provide the perfect film. For example, 

a special solution was required for the film 

used with special decors – the Trespa Metallics 

range which subtly change colour when the 

panels are turned through 90 degrees.

Harald Hessberger says, “Trespa is one of our 

most important customers. We take their 

requirements seriously and provide new 

solutions all the time. It’s an open and friendly 

relationship where we all share the same goals 

of reliable delivery, high quality products and 

peace of mind for the customer. Isn’t that the 

ideal way to work?”

SUPPLIER

MITSUBISHI POLYESTER 
FILM GROUP

SUPPLIER

Pasec NV

Pasec, based in Flanders, is a leading supplier of pallets and crates. We have supplied 

Trespa, and previously Hoechst, for 18 years. First we supplied Europallets  

(the common 800 x 1200mm). Later, we supplied various smaller customised pallets 

plus a moderate quantity of larger ones for the high quality panels. Reliability  

of supply, plus close attention to quality and design improvements, resulted in our 

company being appointed sole supplier for all the wooden pallets needed.  

We invested heavily into the fully automated handling of larger (1.8 x 3.6m) pallets. 

Then, in 2009, we invested in another automated and innovative system to produce 

even larger (2.15 x 4.3m) and much heavier ones. This machine was installed in 

another location to guarantee Trespa continuous supply.

The timber used is untreated and supplied by saw mills in Belgium and Germany. 

The pallets themselves are very large and valuable. Each has a unique serial number 

so that their movements can be followed closely to ensure that they are returned and 

reused. If they cannot be repaired they are shredded to be used as raw material for 

the production of particle boards or for heating the Pasec factory and the drying 

kilns. Both companies recognise reliability of supply, safety, consistent product 

quality, cost effectiveness and business excellence essential to a relationship based on 

integrity, honesty and fairness. Ours is a textbook example of efficient professional 

interchange. It allows the mutual exchange of information and free discussion about 

developments and any problems.

Managing Director Ferdinand Verveckken says, “We are proud to be part of Trespa’s 

demanding team. Knowing their attitude and drive, we are confident that they will 

continue to be a leader in their field. Happy 50th Birthday Trespa!”

INSTALLER

Kröning & Hochkeppel GmbH;
Germany

Thomas Hochkeppel, Managing Director of 

the installation company Kröning & Hoch

keppel, started working with Trespa in 1995. 

His company is a longstanding partner of 

Trespa and always uses Trespa Meteon for 

façades. He rates Trespa’s service as superb. 

Importantly, if there is a sudden problem, 

which rarely happens, he thinks it’s brilliant 

that a quick call is all that is required for Trespa 

to leap to their aid.

Trespa recommends the company to local 

authorities and architects, as well as to private 

individuals who are interested in the products. 

However, Hochkeppel does add that there are 

still many architects who do not know about 

Trespa products. Conversely, those who have 

already used Trespa panels are very pleased. 

One project the company is currently carrying 

out involves a school located in Willich 

(Germany). Here, Trespa Meteon will be used 

for a façade covering 3,000sqm. It will com

prise Trespa in five or six standard colours to 

which will be added approximately the same 

number of specially developed project colours. 

This makes it a very interesting project.

“Put simply, Trespa is high quality material,”  

is how Hochkeppel sums it up. “It is very easy 

to keep the material looking great, it’s extre

mely sturdy and it’s easy to install.”

Interview: Harald Hessberger – Senior Expert

Interview: Ferdinand Verveckken – Managing Director

Interview: Thomas Hochkeppel – Managing Director
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GET has been Trespa’s main agent since the 

end of 1996 and represents the company in 

Spain and Portugal. During all these years, the 

company has always felt part of the Trespa 

organisation, participating in meetings and 

always have their voice listened to.

“When we started”, says director Josep Maria 

Riutort, “Trespa was unknown in Iberia; even 

the ventilated façade concept was a grey area 

for many architects. It is with some pride that 

our team can look back on their achievement 

in having had a great time turning our 1996 

mission into 2010 reality.”

“Trying to be impartial, it is very hard to find 

a company with the same high level of 

excellence as Trespa, certainly one where any 

failure or problem is immediately in the 

spotlight, analysed and corrected and never 

ignored.”

“Trespa not only has a good name and 

reputation but it excels in the way the products 

are marketed and projects are discussed with 

architects. We have three architects in our 

team so communication with others becomes 

frank and easy because we understand the 

problems they face and can share in looking 

for the necessary solutions. Almost without 

exception, architects are excited by the product 

and know that we and Trespa are there to help 

and inspire them.”

“It is difficult to identify the most interesting 

Trespa Meteon project because there have 

been so many. Of course, one of the most 

famous and influential ones is architect 

Salvador Perez Arroy’s Torres Centro in 

Oviedo. This beautiful project (included in 

this book) consists of 11 towers using many 

different colours in Metallics with a total 

surface area of 17,000sqm.”

“We like the flavour of leadership coupled 

with a passionate personality – that’s what 

Trespa is all about”, concludes director Josep 

Maria Riutort.

AGENT

GET; Spain

Erich Klammer is General Manager at Inpek, 

the company that imports Trespa products 

into Italy. Since 2000, the company has been 

selling all of Trespa’s products – and Meteon is 

the bestseller.

Inpek has customers right across Italy, ranging 

from commercial companies to industries. 

Trespa and Inpek realize together a lot of 

activities – for example trade fairs where the 

two partners shows displays featuring the latest 

ideas in the facade building.

Italian architects are traditionally more 

accustomed to designing façades clad with 

ceramic or aluminium panels but they are now 

very impressed with Trespa Meteon. They get 

very enthusiastic about the performance and 

characteristics of the products, about the 

freedom of design and its durable perfor

mance.

Colour fastness is an important factor in Italy, 

which is no surprise given the huge variations 

in sun exposure between the Alps and Sicily 

and the way in which saltwater can attack 

colour aggressively. Besides the regular façade 

applications, Inpek experience a large number 

of specifications for Meteon panels to be used 

as a sunscreen.

Inpek’s managing director is very confident 

that with Trespa he has made the right choice. 

“Trespa is always innovative and manages to 

bring new ideas and innovations to the market 

every year. It’s simply a company that doesn’t 

rest on its laurels.” 

Erich Klammer adds, “The company sets great 

store by acting in unison, collaboration and 

teamwork. Under this system, each person 

makes a valuable contribution, allowing a wide 

range of solutions to be developed.”

PARTNER/DISTRIBUTOR

Inpek; Italy

Interview: Josep Maria Riutort – General Manager

Interview: Erich Klammer – General Manager
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DEALER

HH Robertson; Australia

HH Robertson has been distributing Trespa products since 2006 in both Australia 

and New Zealand. The company does this via a network of expert fabricators and 

installers in every state.

“While Trespa does a lot of things really well, I think that their outstanding strength 

is their ability to cater for customers’ needs. They understand close client relationships 

better than any other company I have worked with”, says Glen Roberts. “Trespa really 

understand the marketing and architectural specification process. They provide 

superior product catalogues, great samples and back it all up with exemplary technical 

support.”

“Architects are usually ‘blown away’ by Trespa’s catalogue and marketing presentation. 

Sometimes you can see them trying to find a project ‘as we speak’ for which Trespa 

Meteon might be suitable. Obviously, as with all products, Trespa products have 

some limitations but Trespa is usually able to provide solutions to tricky design or 

construction problems. It helps that their products have such good credentials and 

are supported by internationally recognised testing and certification.”

Trespa Meteon has been installed on many high profile buildings. Interesting projects 

include: Aldi and Laminex retail stores; Richland Train station; Avondale Heights 

Community Centre; Griffith and Latrobe Universities; Alegra Hotel Adelaide and 

Beverly Hills Hotel Sydney; Harbour Town shopping centre Perth. 

“I’m usually considered a ‘hard marker‘ but am genuinely impressed with the Trespa 

organisation,” says Glen Roberts. “Business/training trips with Trespa are fantastic –  

a great blend of product training, site visits and unique product applications. Most of 

all, it’s about great people who have a passion for their products and a passion for 

dealers and distributors like us. Trespa’s ongoing support make us all feel like an 

integral part of their global network.”

DEALER

GBP; The Netherlands

GBP was one of the first Dutch producers of laminated panels, as René Smit 

remembers. Our relationship with Trespa began a long time ago when I joined the 

family firm Gerats Bouwpanelen BV. At that time, we were a one product producer of 

‘sandwich panels’ – with an insulated core and both sides covered in a decorative 

laminate skin. Unfortunately, the panel contained asbestos.

The alternative I found was called HPL and we started a relationship with another 

laminate producer. This too had its problems which is why we began yet another 

collaboration, this time with Hoechst and the panel later to be known as Trespa 

Volkern. Using the superior qualities and performance of the product, with its 3mm 

thick skin, we aggressively tried to penetrate the market and promote its benefits over 

the competition.

During this time our relationship with Hoechst was very good; they supported us 

and we fought for them. There was an openness and frankness and you were part of 

a warm family, a peopleled business. So, we increased our support for the product 

not only because it had a ‘wow’ feeling but because of the people behind it, the 

manufacturing side, the knowhow and the passion to succeed.

GBP was eventually taken over by Aalberts Industries and that helped it to grow.  

At the same time, sales of Trespa Volkern started to take off. It became very important 

to us and for our projects – an unusual and eclectic mix which included changing 

cabins at swimming pools, entire bombshelters in Saudi Arabia, even prefabricated 

cells for prisoners.

René Smit says, “In hindsight, it was obvious that Trespa’s drive and its continual 

innovation and development of products would soon take the company into the 

global arena. The company was strong and always had the power – in my time, as it 

does now – to offer solutions to problems. Good family, good generics, a ‘wow’ 

product and the will to inspire and colour the world – no wonder architects are 

impressed!”

Universe installed its first Trespa Meteon project in 2002. Four years later, the company became 

one of Trespa’s very first Certified Trespa Meteon Fabricators (a CTM) for the North American 

market. Since then Universe has been a key in helping to develop Trespa’s market share. They have 

done this by inspiring architects with the possibilities of this cladding product which, until only 

a few years ago, was virtually unknown in the US.

Universe started theTrespa Meteon exterior business by doing its own shop drawings, system 

development, engineering, fabrication and training of installers. The company has the ability to 

do all of these steps ‘inhouse’ rather than subletting any of the work plus it has an active sales 

group and web presence.

Mike Latta of the American Universe Corporation says, “We like working with Trespa. They give 

us great backing and service. They do what they say they will do and the products are delivered 

on time, which is critical for timesensitive construction projects.”

In addition to the Trespa TS series of systems, Universe has also developed its own systems to give 

designers more choices to select the most appropriate one for the application. This is backed by 

its own regional installation workforce, focused in Illinois and Missouri, and by a national 

network of installing customers. It means that Universe is able to provide high performance 

installation solutions for any type of application.

Mike Latta; “We’ve discovered that American architects really like Trespa Meteon and the fact that 

it is based on natural products. They love the colours and textures, particularly the simulated 

wood. They’re very impressed with the ability of the product to turn their sometimes extraordinary 

ideas into reality!”

INSTALLER

Universe Corporation; USA

Interview: René Smit – former Director GBP

Interview: Glen Roberts – Sales Manager

Interview: Mike Latta – CEO
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We are Trespa’s representative and distributor in Turkey. In actual fact, our responsibilities are 

much wider because we also look after many countries and regions where Trespa is not directly 

represented. We used to work in Russia and some Balkan countries before Trespa established 

their own representatives there.

It all began here 20 years ago when Coskun Erer established his own company and had an 

agreement with Hoechst Holland to sell and distribute Trespa panels in Turkey. In fact the very 

first project was for the TurkHoechst headquarters in Istanbul. At that time, this was a very new 

cladding technique and it was probably the first HPL façade in the country.

Since then of course, we have been involved in many interior surface and exterior façade projects. 

Because of their locations, some of the most interesting ones include a bank project in Siberia 

(Novokuznesk) – where the temperature drops to minus 60°C and they needed 380mm thick 

rockwool insulation to keep warm! Others are a façade project in Andyr city, a northeast corner 

of Russia near the Bering Sea, cubicles for the airport in the Maldives and also a Turkish mosque 

with both façade and minaret covered in Trespa Meteon.

Architects and customers all like the design potential and colours and quality of the panels. 

Sometimes, their budgets are just not large enough to enable them to specify the product in spite 

of their strong efforts to persuade their clients.

We have a very close and friendly relationship with Trespa and their export department in 

particular. They provide us with all the help and backup we need and in turn we give full support 

to the architect and customer, including calculations, panel options, designs, special details, 

installation and overall control of the work.

“It’s a great pleasure for us to work for Trespa. They’re very good friends, with very good products 

– what more can you ask?”, says Murat Erer.

DEALER

ERER; Turkey
Interview: Murat Erer – General Manager

We have been Trespa’s agent in China for several years and sell Trespa Meteon virtually all over 

the country. In fact in 2008, our company was responsible for the Tianjin Haitai project which 

is an IT company’s branch office building. This is actually the largest single Trespa Meteon 

project in Asia – totally over 46,000sqm.

We have a very good working relationship with Trespa. The company gives us an enormous 

amount of help and backup such as regular and updated product information brochures and 

training seminars. Particularly valuable are photos of projects around the world which show 

architects the many ways in which Trespa Meteon can be installed. When they see the imaginative 

ways other architects have used the product, they too are inspired to think creatively and try to 

do something even better!

Of course, this is an enormous market and we are dealing with many Chinese architects who are 

seeing the cladding for the first time. However, we are also dealing with many foreign architects 

working in China and it helps that many of these are not only aware of Trespa Meteon but have 

specified on projects elsewhere.

Recently we were given samples of the police station which was built 20 years ago in The 

Netherlands and clad with Trespa Meteon. Trespa has cleverly obtained samples of the original 

panel, when part of the building was demolished. By comparing this with a new sample, we can 

prove to architects how the colour has not faded and is exactly the same. They find this amazing 

and it’s a great selling tool.

Of course, the very wide range of colours and textures is particularly appealing to Chinese 

people. There are so many colours to choose from for Beijing and the many other cities and 

towns which are experiencing a building boom.

Willy Heyong concludes, “The nice thing is that whenever people see a brightly coloured Trespa 

Meteon clad building, they say it always puts them in a good mood!”

DEALER

Dadayi Co Ltd; China
Interview: Willy Heyong – CEO
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Intron Certificatie BV is an autonomous and 

independent certification organisation, recog

nized by the Dutch Accreditation Council 

which issues quality, environmental and safety 

certificates for products, processes, people and 

systems. This enterprise develops, administers 

and implements certification systems and 

approval schemes. Intron Certificatie B.V.  

is member of the SGS Group, the world’s  

leading Inspection, Verification, Testing and 

Certification company and operates within 

the SGS Industrial Services business line.

Rob Woonink, certification manager of Intron 

Certificatie says, “We have worked with Trespa 

since 1995 when they asked us to certify their 

Trespa Meteon panel. Based on the Dutch 

Assessment Directive for Exteriorgrade 

Compact Laminates, we examined all technical 

specifications, audited the internal processes 

and tested the quality of the products. Trespa 

Meteon then earned the ‘KOMOcertification’, 

the renowned uniform Dutch label for 

construction products and processes.”

“Certification is a continuous programme for 

Trespa because products and processes are 

inspected four times a year. During these 

audits, we monitor to confirm that everything 

still accords with the agreed specifications and 

how Trespa is adopting changes in their 

internal processes.

If a product has a KOMOcertification, custo

mers can trust the quality of the product.  

The aim of both Intron Certificatie and Trespa 

is to demonstrate to the market the quality of 

the product – for example that it conforms 

with EN 438. With this testimony, Trespa also 

proves the product meets the important 

standards of the Buildings Decree. Because of 

this regular control, procedures run much 

faster – applications for construction permits 

and other paperwork are speeded up.”

In 2005, Intron Certificatie issued an European 

EC certificate of conformity for Trespa Meteon 

FR, Trespa Virtuon FR and Trespa Athlon FR. 

Based on this certificate Trespa is entitled to 

apply CE marking. The CE marking certifies 

that a product meets EU consumer safety, 

health or environmental requirements.

According to Rob Woonink, Trespa and Intron 

cooperate perfectly. “Trespa’s people are 

serious people with whom we like to work. 

Often they answer our questions before we 

have even asked them! As a result, our regular 

inspections are extremely efficient.”

“Trespa’s panels do have fantastic quality; they 

are sustainable and virtually maintenance free. 

Trespa is an established name in cladding 

systems. Often the word ‘Trespa’ is even used 

as a product name instead of a brand name.” 

Rob Woonink says, “I like working with Trespa 

because it’s a professional enterprise. Trespa 

takes its business very seriously.”

SUPPLIER

Intron Certificatie BV; 
The Netherlands

Jan Wes has worked for many years at 

ThyssenKrupp. This German listed organi

sation operates in many international markets. 

Its focus is on offering integrated production, 

logistic solutions and innovative concepts in 

the fields of steel, automotive, elevator, techno

logies and services.

ThyssenKrupp began working with Trespa in 

the 1990’s, soon after the fall of the Berlin wall. 

At that time there was plenty of renovation 

work, mostly in East Germany. Houses were 

clad with new façades and there was a big 

market for balconies. Because ThyssenKrupp 

already had an established network in East 

Germany, a working relationship quickly 

started with Trespa. This resulted in a strong 

partnership which is covering the whole of 

Germany and is expanding over the borders 

into other European countries.

Originally, it started with Trespa panels being 

used for balconies because the Germans 

wanted to extend their living space and 

therefore required an attractive outdoor look. 

Unlike France where balconies are made of 

glass and get hot, Germans wanted their 

balconies to be private. Obviously, Trespa 

panels are functionally well suited and are 

available in many colours.

At the beginning of the 90’s about 80% of all 

projects involved the cladding of balconies and 

20% for façades. Since then, the market has 

developed so that façades are now the main 

focus in the relationship between Thyssen 

Krupp and Trespa.

According to Jan Wes, Trespa is market leader 

in Germany because of the enormous strength 

of the company and the fact that it is a brand 

leader. “Trespa is a professional and trusted 

organisation which can be relied upon. In 

Germany, Trespa is so familiar that people 

don’t speak about panels but just about ‘Trespa’. 

We like to work with market leading brands 

which have a positive influence on our own 

development – that’s why we are long lasting 

partners”, says Jan Wes. 

DEALER

ThyssenKrupp Plastics; 
Germany

Interview: Rob Woonink – Certification Manager Interview: Jan Wes – Product Manager Building & Construction
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Joachim De Smet, project manager at Durv 

NV from Zottegem (Belgium), has worked for 

many years as an installer of Trespa panels.  

He thinks Trespa Meteon is a beautiful and 

high quality product and says that the colour 

stability is very important. Besides that, he 

likes the fact that, with the necessary know

how, the panel is very easy to handle.

Durv obtained their knowledge through 15 

years of experience with Trespa panels.  

The company not only thinks Trespa provides 

excellent service, but is always there in case of 

questions or problems. In the past, there was 

one project where problems occurred with the 

colour. The selected grey Metallic panel didn’t 

come up to expectations. It was a huge project 

but Trespa took responsibility for all costs and 

extra effort involved. In no time the problem 

was solved and Durv was delighted with the 

way it all worked out.

Durv’s largest project to date has been large 

renovation of a dockyard in Gent which 

comprised 5000sqm of Trespa Meteon. Next 

to the dockyard a competitor of Durv was 

working with a competitive panel material on 

a similar project. This presented an unusual 

opportunity to make comparisons. As far as 

Durv was concerned, it confirmed their 

opinion about the superiority of the Trespa 

product.

Joachim De Smet adds, “Often a façade clad 

with Trespa is underestimated in quality.  

Once the Trespa panels are installed, customers 

are surprised how elegant the end result looks.  

I love working with Trespa because of their 

high quality products.”

INSTALLER

Durv NV; Belgium 
Interview: Joachim De Smet – Project Engineer

The Trespa New York Design Centre offers a unique environment for US architects. Apart from 

being a showcase for Trespa products, design concepts and other Dutch architectural and interior 

design products, it serves as an inspirational place for architects and designers to meet, network 

and collaborate – more of a business and social experience than a showroom. It also serves as a 

prime location for meetings, seminars, design events and product exhibitions.

Omar Hernandez is a lead designer with wellknown KBA Kutnicki Bernstein Architects in New 

York city. He is a great supporter of Trespa and has used the Trespa Design Centre on many 

different occasions for meetings and inspiration. Omar has been involved with the design and 

specification of several Trespa projects including condominiums 300 West 18th Street in 

Manhattan, 154 Attorney Street in Manhattan and 1 Powers Street in Brooklyn.

Omar says, “I like the great variety of colours and textures. As an architectural component, Trespa 

Meteon gives buildings a freshness and light appearance which makes a change from so many 

glass and steel glazed façades and grey monoliths in the New York area and across the US.”

“I believe that over the last 20 years, architecture and industrial design have gotten closer in 

regard to the environment – that’s certainly truer in Europe than in the US and the ventilated 

façade (rainscreen) system is a good example. Our practice likes the rainscreen façade system 

because its panels are ventilated both at the front and at the back and there is almost no 

hydrothermal differential load on either side. This results in a stable panel.” 

“Trespa Meteon is also an excellent and flexible cladding system which can be attached to virtually 

any supporting structure (wood, metal, masonry etc). Although it has been around for some 

years, for many architects it is still a relatively unknown product – and American architects like 

‘new’ products which give them creative potential!”

Trespa Design Centre  
New York; USA 
Interview: Omar Hernandez – Architect KBA Ph
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Products remain products and inanimate objects until people give them 

personality and purpose. This chapter demonstrates how great architects 

have used Trespa Meteon panels to turn their concepts and creative ideas 

into great buildings and long lasting reality. In so doing, they have 

changed people’s perception of architecture and enhanced enjoyment  

of their environment. Here are some examples of buildings clad with 

Trespa Meteon which are colouring the world.

ARCHITECTURE AND DES IGN
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The CHIPS building is a stunning block of apartments in one of 

the UK’s largest cities. It’s in an area called New Islington, a post

industrial wasteland in the north of Manchester, which once used 

to comprise bleak industrial buildings and which is still a scene of 

undeveloped urban devastation.

This building, which recently received an Award from the Royal 

Institute of British Architects, was designed by architect Will 

Alsop/Alsop Architects for property developers Urban Splash. 

This company is wellknown for working with world class 

architects and designers to create affordable housing and shared 

ownership properties for first time buyers.

The CHIPS building is on a narrow site bounded by canals on 

three sides. To build it, an old hospital and mill were demolished. 

It has a very large 100m long x 14m wide footprint and comprises 

142 one, two and three bedroom apartments. The huge impact of 

the block is accentuated by the drama of its appearance – three 

separate bands of Trespa Meteon Wood Decors highlighted with 

yellow, purple, green, pink and orange hues of Trespa Meteon Uni 

colour panels extending over nine floors. 

It is the way in which these layers are piled asymmetrically upon 

each other that gives rise to its nickname CHIPS – the English 

name for French fries. Audacious 9m cantilevers help to break up 

the huge mass in a structurally demanding and exciting way. 

Particularly dramatic and unusual are the large black letters on 

the sides which extol the names of canals and rivers which once 

made this area very wealthy in the Industrial Revolution.

Inside, the architect wanted to provide the occupants with 

something more than is normally expected in low cost housing. 

Each apartment is designed to be user friendly, including facilities 

for disabled and older people. With slightly more generous 2.65m 

floor to ceiling heights, space is increased by replacing some fixed 

walls with folding screens. Bathrooms were made offsite and 

delivered as pods around which the living spaces flow. Uniformity 

is distracted by the way in which the irregular form of the exterior 

generates a number of different internal arrangements helped by 

larger than normal asymmetrical windows and colourful 

balconies.

Project Architect, Caroline Koo says, “CHIPS is a highly colourful 

building, both in design and appearance; it has generated a lot of 

worldwide interest. At design stage, we were looking for a high 

performance rainscreen cladding. The reason why we chose the 

Trespa Meteon system was not only because of the huge range of 

colours which were possible but also because we were able to 

print large black letters onto the panels.”

Will Alsop’s original masterplan for this area calls for other linear 

type apartment blocks, leisure facilities and workshops to enliven 

the waterside quays. CHIPS certainly is the bright spark which 

has started to set the area alight!

CHIPS Building
Location:   New Islington, Manchester,  

 United Kingdom

Function:  Apartments

Architect:  Alsop Architects/Alsop Sparch

Completion date:  2009

Trespa Meteon panels:   NW09 Wenge, NW06    
Montreux Amber, NW04 
Pacific Board and custom 
made colours in Satin

“      CHIPS IS A HIGHLY  
COLOURFUL BUILDING,  
BOTH IN DESIGN  
AND APPEARANCE”

“ CHIPS has generated  
a lot of worldwide 
interest”
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print large black letters onto the panels.”

Will Alsop’s original masterplan for this area calls for other linear 

type apartment blocks, leisure facilities and workshops to enliven 

the waterside quays. CHIPS certainly is the bright spark which 

has started to set the area alight!

CHIPS Building
Location:   New Islington, Manchester,  

 United Kingdom

Function:  Apartments

Architect:  Alsop Architects/Alsop Sparch

Completion date:  2009

Trespa Meteon panels:   NW09 Wenge, NW06    
Montreux Amber, NW04 
Pacific Board and custom 
made colours in Satin

“      CHIPS IS A HIGHLY  
COLOURFUL BUILDING,  
BOTH IN DESIGN  
AND APPEARANCE”

“ CHIPS has generated  
a lot of worldwide 
interest”
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“ THE FLEXIBILITY OF THE PANELS  
HAS CERTAINLY HELPED US IN  
THE REALISATION OF OUR DESIGN  
CONCEPT AND IDEAS”

“ The crisscross lines on the walls 
represent the coming together of  
the alumni communities to form 
connections and networking”

Shaw Foundation 
Alumni House
Location:   Singapore

Function:  University

Architect:  Architects Vista Pte Ltd, Mr. Kim Loh Fong  
 and Mr. Wong Hong Fong

Completion date:  2009

Trespa Meteon panels:   A.24.4.1 Steel Blue, A.28.2.1 
Aquamarine, M.51.0.1 Aluminium 
Grey, A.30.3.2 Verdi Gris in Satin  
and Gloss

The new Shaw Foundation Alumni House (SFAH) at the 

National University of Singapore (NUS) is a ‘home on campus’. 

Designed by Architects Vista Pte Ltd, it meets the needs of its 

global community of alumni and past students. Sprawling over 

2.5 hectares, it features an iconic and contemporary design with 

a stunning façade in Trespa Meteon.

The complex is intended to be a meeting point for (NUS) 

alumni – 230,000 graduates at home and abroad – and their 

friends to strengthen their social and professional ties and  

stay connected to the University where they were educated.  

It comprises two separate buildings which complement each 

other – the new Shaw Foundation Alumni House and the 

redeveloped Kent Ridge Guild House.

The design has effectively addressed various criteria set out  

in the original competition. The sloping terrain and contours  

of the campus ground were a major challenge in the spatial 

planning and organisation. The design has managed to connect 

the various levels and spaces smoothly and weave them together 

to create plazas, inner courtyards, spaces and terraces, thereby 

giving visitors different experiences as they move around.

Another key feature of the complex is the creation of the Alumni 

Terrace, a green and quiet open space between the two buildings, 

easily accessible by all. Flowering plants, shrubs and trees soften 

the terraces while sculptures and artworks remind alumni  

of their important contributions and past heritage.

The orientation and public space take advantage of the natural 

lighting and greeneries which are visible at every turn.  

The occupants of each building are able to look across to each 

other as a constant reminder of the common bond and vision 

which both developments share.

Particularly impressive is the main front façade of the Alumni 

House clad with Trespa Meteon, the crisscross lines on the walls 

represent the coming together of the alumni communities to 

form connections and networking. Vertical joints represent 

graduates entering society; downward joints represent the 

homecoming alumni. All form a web signifying interaction 

between the older and younger people, thereby creating synergy 

and ideas. The openings represent ‘windows of opportunity’ 

resulting from that networking and interaction.

Trespa Meteon acts as a rainscreen providing protection against 

the afternoon sun and wet weather. The façades require minimal 

maintenance or cleaning.

The panels gave the architects and designers the flexibility  

of having various shapes and sizes of panel to convey all their 

design concepts clearly. The panels were also chosen because 

they are environmentally friendly and easily recycled.
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easily accessible by all. Flowering plants, shrubs and trees soften 
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lighting and greeneries which are visible at every turn.  
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represent the coming together of the alumni communities to 
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homecoming alumni. All form a web signifying interaction 

between the older and younger people, thereby creating synergy 

and ideas. The openings represent ‘windows of opportunity’ 
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Trespa Meteon acts as a rainscreen providing protection against 
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of having various shapes and sizes of panel to convey all their 
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The centre of Oviedo in Spain has been transformed with a 

series of tower blocks designed by architects Salvador Perez 

Arroyo and Luis Gonzaga de Vicente. Lining two of the main 

streets, the 11 separate buildings present a very dramatic and 

colourful spectacle. Their façades are totally covered with 

17.000sqm of Trespa Meteon panels.

The towers are supported by neoprene cushions on sculptured 

concrete columns. They look like large industrial objects floating 

and freely vibrating, with an external skin of random 

perforations and windows and creating a new feeling of 

openness. It is a form of construction which the architects 

purposely wanted to contrast with today’s fashion for buildings 

with light and slim glass façades. Their design also had to take 

into account the railway line which runs 10m behind. To protect 

against noise, metallic curved screens have been added while the 

street is accessed via light construction stairways.

Oviedo is situated in Asturias, Northern Spain, a region that has 

a relatively damp climate – with an average annual rainfall and 

climatic conditions close to that of Northern Europe. It’s for this 

reason that the architects chose to protect the buildings with 

ventilated rainscreen cladding. This means that each building 

has a ‘breathing’ outer skin of Trespa Meteon panels, with 

invisible mechanical fixing on a specially designed framework  

of aluminium. The panels are fixed using the advanced TS200 

system that meets the relevant Spanish DIT 327 standard. In this 

way, the cladding makes a significant contribution to the 

building’s damp control, whilst at the same time providing 

improved thermal insulation.

The architects specified Trespa Meteon in a wide range of 

colours with a metallic finish. This gives each individual tower  

a stunning combination of three colours. Combined with the 

panel texture and metallic effect, with subtle changes in colour 

depending on the angle of vision, the towers display a constantly 

changing play of light and dark – depending on the time of day 

or the season. The colours represent the change of perception 

influenced by the speed of everyday life. They bear a strong 

relationship to the early 20th century Italian Futurism  

movement which explored the relationship between speed  

and colour.

The architects add, “This project has been a big and colourful 

influence on the city. It is now very popular and much 

appreciated by the Oviedo inhabitants.”

“      THIS LARGE AND 
COLOURFUL PROJECT 
HAS HAD A TREMEN
DOUS IMPACT ON  
THE CITY”

“ The wide range of 
colours with metallic 
finish gives each 
individual tower a 
stunning combination 
of three colours”

Location:   Oviedo, Spain

Function:  Apartments

Architect:  Salvador Perez Arroyo, Madrid
 Luis Gonzaga de Vicente, Oviedo

Completion date:  2005

Trespa Meteon panels:   Various colours Metallics in Rock

Torres Centro
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      “ TRESPA METEON ALLOWED US  
TO REALISE FULLY OUR VISION  
OF A HIGHTECH FORWARD  
THINKING BUILDING”

William Rainey Harper College is a community college in the 

Chicago suburb of Palatine, Illinois. In 2004 the College opened 

the Avanté Center for Science, Health Careers and Emerging 

Technologies. Phil Burdick, director of communications for the 

College calls it, “A spectacular stateoftheart learning facility 

for education aspiring professionals.” Others have described it 

as, “A building of absolute majesty.”

The 26,800sqm facility contains 400 rooms, including 38 fully 

equipped teaching laboratories, 9 new lecture halls and 27 

classrooms in three interconnected buildings. Throughout  

the building 75 lecterns convert rooms into ‘smart classrooms’ 

equipped with document cameras, DVD players and individual 

computers. The focal point is a 180m long glass enclosed galleria 

which visually unifies and physically connects the three major 

programme wings of Science, Health Careers and Emerging 

Technologies.

The cladding comprises 7400sqm of Meteon panels in metallic 

copper yellow and copper red together with custom silver and  

a combination of satin and rock textures. To create additional 

effects, individual panels have been rotated through 90 and  

180 degrees. The panels are installed over a waterproofing 

membrane with plywood sheathing. Exposed fasteners provide 

the fixings to enhance further the appearance of the panels.

Architect Erik Kaae Andersen specified Trespa Meteon to create 

a hightech look that is weather resistant, colourfast, impact 

resistant and easy to clean. He says, “We were looking for a 

natural appearance. The copper colours create an ageless and 

timeless look with a rich elegant finish.”

“The design of the building was intended to reflect a theme  

of movement, of moving forward. The asymmetrical treatment 

of the building façades conveys a sense of movement. The use  

of Trespa Meteon gave us the facility to articulate our vision. 

Planes of red and yellow copper coloured Meteon define the 

building blocks and highlight major building entries.  

An asymmetrical running bond panel modulation is punctuated 

by a rhythmic placement of windows relating to specific interior 

building functions. The use of thin accent bands of textured 

Meteon rotated 180 degrees, together with exposed stainless  

steel anchoring studs, add another layer of texture and 

sophistication.”

Erik Kaae Andersen concludes, “Meteon allowed us to realise 

fully our vision of a hightech forward thinking building and  

to do it economically. The Meteon panel size and modulation 

created an astounding 97% panel yield. In a time of dwindling 

natural resources, this cladding offered us the opportunity to use 

a high design product while at the same time maximising 

material use and minimising waste.”

“I knew the product – having seen it on many buildings during 

my travels in Europe. However, for me, this was my first time 

using Trespa Meteon. I look forward to using it again in the 

future.”

“      Trespa Meteon is 
durable, economical, 
environmentally 
friendly and creates 
incredible freedom in 
aesthetic expression”

The Avanté Center 
William Rainey Harper Community College

Location:   Palatine, IL, USA

Function:  Education

Architect:  Erik Kaae Andersen,  
 HOK Architects, Chicago

Completion date:  2004

Trespa Meteon panels:   M.53.0.2 Copper Yellow,  
M.53.0.1 Copper Red  
in Satin and Rock
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The design and construction of the new Clare County Hall in 

Ireland was initiated through a competition won by architects 

Henry J Lyons and Partners in association with building 

contractors M McNamara & Co. The new headquarters provides 

8,600sqm of naturally ventilated offices for 300 staff, configured 

around a public concourse, as well as meeting rooms, staff 

canteen, a laboratory, Council Chamber and 320 car parking 

spaces. 

It takes the form of a 4storey spine block of office accom 

modation running north/south in the centre of the site, at the 

furthest point from the surrounding houses. To the west and 

perpendicular to the spine, three pavilions sit in a landscaped 

park with gardens separating each block. The building reduces 

in height and mass as it stretches towards the dense existing  

tree lined boundaries, respecting the privacy and amenity of  

the adjoining houses.

The public concourse generates the heart of the scheme and 

accommodates the public interface with the various depart

ments. Apart from the optimisation of energy consumption  

due to natural ventilation, the new County Hall features a 

number of environmentally friendly measures, such as a 

woodchip boiler, solar collectors and automatically controlled 

artificial lighting in offices and meeting rooms. It was conceived 

to provide workspaces with optimal daylight and minimal glare, 

delivered through a combination of glazing specification, 

external sun shading devices to south facing elevations and  

by eliminating direct sunlight from the west.

The geometric form of the building, particularly the inclined 

walls framing the front and rear entrances, suggested that  

a lightweight cladding system would be appropriate.

Following research into a number of alternatives, Trespa Meteon 

anthracite grey panels with gloss finish were selected. The panels 

were installed as a rainscreen, using Trespa’s concealed fixing 

method TS300.

The principal drivers for this decision included:

•	 Trespa	range	of	colours	and	finishes;

•	 Lightweight	and	flexible	nature	 

 of the Trespa Meteon product;

•	 Speed	and	ease	of	on	site	installation	and	 

 consequent cost and time efficiencies;

•	 Sustainable	credentials.

Project architect Roldan Jacoby adds, “Originally the building 

was conceived as stone clad before we came across Trespa 

Meteon. Initially, we had misgivings because we had never used 

the product before and there were practically no other Trespa 

buildings in Ireland. On the other hand that was also a good 

thing because it would give us the opportunity to experiment 

once we were satisfied that the mockup, lifespan and warranties 

were acceptable.”

“We developed the façade in conjunction with Williaam Cox, 

using a proprietary hidden fixing system and rationalising the 

cladding design to minimise waste. In the end we felt it was almost 

a natural decision to use Trespa and we are very happy about the 

results. I would definitely specify Trespa Meteon again.”

“ In the end we felt it  
was almost a natural 
decision to use Trespa 
and we are very happy 
about the results”

“      I WOULD DEFINITELY  
SPECIFY TRESPA  
METEON AGAIN”

Location:   Ennis, Ireland

Function:  Local government offices

Architect:  Henry J Lyons and Partners,  
 Derek Byrne and Roldan Jacoby

Completion date:  2007

Trespa Meteon panels:   A.25.8.1 Antracite in Gloss 

Clare County Hall
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the product before and there were practically no other Trespa 
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once we were satisfied that the mockup, lifespan and warranties 
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The new Piet Boon Headquarters will be housed in a three

storey main building, constructed with concrete walls and floors 

and fitted with LED lighting. These features, together with both 

concrete core activation and hotandcold storage, make the 

building highly sustainable. The exterior will be covered entirely 

with Trespa panels using a concealed fixing method. The total 

surface area will be 6,000sqm, distributed equally over the three 

floors.

This large amount of space is necessary because the building  

will house the various departments of the Piet Boon company. 

This is a full service company that can design a building from  

A to Z – from the foundation to the furnishings. The other three 

buildings on the site are two storeys high and will be leased out 

as a multitenanted complex.

Until now, Piet Boon has been displaying its products mainly in 

other showrooms which has not always been ideal. Having their 

own showroom means that the company can create the exact 

look and feel they want. It aims to show the world the spirit and 

vision behind Piet Boon and ensure that their products are 

presented accurately.

The building will also house the Finance and Marketing 

Departments together with the Studio and Styling Department. 

The latter department in particular requires considerable space, 

since Styling needs to house a wide range of examples and 

sample materials in order to give customers a good idea of the 

possibilities. The remaining areas of the main building will be 

leased to other creative companies.

The Trespa Meteon panels have a matt finish with a lacelike 

pattern. The same pattern is repeated in the woven awnings on 

the windows. This design, a continuous print pattern with as few 

‘repeats’ as possible, is unique and was designed in collaboration 

with Trespa. It will look as if a huge lace cloth is covering the 

entire building. The panels will be invisibly fixed to the wall 

using omega support frames to form a continuous surface.

Piet Boon is very enthusiastic about Trespa and believes that 

Meteon is ideal for his building, not only because he thinks it is 

beautiful but because he knows it will withstand the test of time.

Piet Boon says, “This is the first time I’ve used Trespa on a façade 

and I’m tremendously curious and excited about the end result. 

My enthusiasm about Trespa means that I like to work with it  

and want to draw the attention of other designers to this product.  

I want to shout to the world – This is Trespa! Look at everything 

you can do with it!”

“Working with Trespa has been a very positive experience.  

Now that they’ve developed it further and have repositioned 

themselves in the market, they offer a fantastic product. I’d very 

much like to make other designers and architects face the facts 

and convince them that it’s worth the effort. It’s a unique 

product – pure and simple!”

“ WORKING WITH TRESPA 
HAS BEEN A VERY POSITIVE 
EXPERIENCE”

“ I’m tremendously 
curious and excited 
about the end result”

Piet Boon  
Headquarters
Location:   Oostzaan, The Netherlands

Function:  Offices

Design:  Piet Boon and  
 architectenbureau Cepezed

Completion date:  Under construction

Trespa Meteon panels:  Custom made print in Satin
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The new Piet Boon Headquarters will be housed in a three

storey main building, constructed with concrete walls and floors 

and fitted with LED lighting. These features, together with both 

concrete core activation and hotandcold storage, make the 

building highly sustainable. The exterior will be covered entirely 

with Trespa panels using a concealed fixing method. The total 

surface area will be 6,000sqm, distributed equally over the three 

floors.

This large amount of space is necessary because the building  

will house the various departments of the Piet Boon company. 

This is a full service company that can design a building from  

A to Z – from the foundation to the furnishings. The other three 

buildings on the site are two storeys high and will be leased out 

as a multitenanted complex.

Until now, Piet Boon has been displaying its products mainly in 
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look and feel they want. It aims to show the world the spirit and 
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‘repeats’ as possible, is unique and was designed in collaboration 
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“ WORKING WITH TRESPA 
HAS BEEN A VERY POSITIVE 
EXPERIENCE”

“ I’m tremendously 
curious and excited 
about the end result”

Piet Boon  
Headquarters
Location:   Oostzaan, The Netherlands

Function:  Offices

Design:  Piet Boon and  
 architectenbureau Cepezed

Completion date:  Under construction

Trespa Meteon panels:  Custom made print in Satin
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The design firm of Kwan Henmi Architecture/Planning, Inc. 

provides high quality architecture, urban and interior design 

and planning services – with specialised expertise in residential, 

educational, commercial, civic and transportation projects. 

Kwan Henmi’s experience ranges from complex, large scale 

public projects to smaller private renovation projects. 

Throughout their 26 years in the San Francisco Bay Area, Kwan 

Henmi Architecture/Planning has contributed to the design of 

high profile projects such as The Watermark luxury highrise 

condominiums, The Paramount Moscone West Convention 

Center, AT&T Ballpark, and Oakville Grocery Gourmet Foods.

Arterra comprises three sculpturally designed buildings which 

embrace an elegantly landscaped open courtyard – juxtaposing 

the warmth of recycled and sustainable materials with the 

elegance of expansive glass walls. The 16 storey, 286 unit, 

Arterra development at 300 Berry Street, in the new Mission  

Bay neighbourhood of San Francisco, was designed with an eye 

towards beauty and environmental sustainability – combining 

vivid colours with a creative selection of materials that are 

attractive as well as healthy for the planet.

Arterra is constructed with numerous resourceefficient systems 

in addition to the extensive use of recycled and sustainable 

materials. A plantcovered roof and Trespa Meteon exterior 

façade panels have been combined with other materials, 

including glass, cork, bamboo, grasses and plants, to create  

an environmentally sound building.

Initially, LEED® certification was not considered for the Arterra 

project. However, as the design progressed it became clear  

that there would be enough environmentally friendly products 

involved to make it possible. “From an architectural point of 

view it made so much sense, because we were doing it already,” 

said Sylvia Kwan of Kwan Henmi.

Arterra is now registered under LEED® NC 2.2 (Leadership  

in Energy and Environmental Design, New Construction 2.2), 

and will become the first LEED®certified green high rise 

community in San Francisco – a remarkable and rewarding 

achievement for all involved.

On this project, over 7600sqm of Trespa Meteon was used for 

exterior cladding. Meteon’s contributions included extreme 

durability, ease of maintenance and unparalleled design 

flexibility provided by a stunning range of high UV resistant 

colours and textures. It was installed as a rainscreen cladding 

system, allowing the building to ‘breathe’ – which contributes  

to healthy indoor environments and accommodates exterior 

insulation to reduce energy consumption and costs.

The architects conclude, “What’s so awesome about Trespa is 

that the vivid colours allow for such versatility. The really bright 

white is great. Most products just aren’t that pristine.”

“        COMBINING VIVID 
COLOURS WITH A 
CREATIVE SELECTION  
OF MATERIALS”

“ What’s so awesome 
about Trespa is that  
all of the vivid colours 
allow for such versatility”

Location:   San Francisco, CA, USA

Function:  Residential Condominiums

Architect:  Faraaz Mizra,  
 Kwan Henmi Architecture

Completion date:  2008

Trespa Meteon panels:   A.22.6.2 Dark Denim, A.05.0.0 Pure 
White and custom made colour Orange 

Arterra Condominiums
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THE NExT 50 YEARS  
OF FAçADE DES IGN

The future is hard to predict and it is particularly difficult to guess  

how the building industry will change. Certainly, the façade is poised 

to change because of significant innovations and advances in  

tech nology, because science will increasingly exert greater influence 

and energy saving and social communication will dominate building 

design. These are the considered forecasts from some of the experts.
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The envelope will change from red, grey and 

black into green, white and blue. Green roofs 

and façades will deliver clean air, will absorb 

carbon dioxide and have a positive effect on 

the quality of living. White coloured façades 

and roofs will become cooler, thereby 

contributing less to the urban heat island 

effect. Roofs and façades equipped with solar 

energy technology will contribute positively 

to the energy efficiency of buildings. Owner

ship of the envelope will change. The façade 

will no longer belong to the building owner 

but also to society.

Innovative techniques to increase the perfor

mance of the building envelope may not come 

from the building sector alone but from other 

industries. The building envelope will have 

more an economic and social value, it will 

incorporate more knowledge but will also be 

more vulnerable. The building industry has 

the important challenge to integrate these 

novel techniques effectively into building 

technology. This will not only affect architects 

but also product developers, consultants as 

well as contractors and all involved in the 

building process.

Industrialised concepts, such as offsite con

struction, are needed to ensure the high 

performance and quality of future building 

envelopes, not only when designed and 

constructed but, vitally, over the lifetime of the 

building. Such concepts should decrease the 

risks and minimise the vulnerability of the 

envelope. We have reached the era where trial 

and error will no longer be acceptable and 

where the quality of building products within 

their performance criteria must be guaran teed.

THE FUTURE OF THE 
BUILDING ENVELOPE

The building sector is under pressure to transform into a more 
user oriented sector. At the moment, it is experiencing problems 
with the transition towards saving energy and more efficient use 
of materials. Other problems include changing demographic 
boundaries and social conditions, increasing demand for comfort 
and the efficiency of the sector itself. Clearly, the building industry 
has an important role in the implementation of solutions to solve 
these problems while the building envelope is crucial in this 
transformation.

PROF. DR. IR. CHRIS GEURTS – TECHNOLOGY OF THE BUILDING ENVELOPE,  
TECHNISCHE UNIVERSITEIT EINDHOVEN

THE FUTURE  
OF COLOUR

Colour is an essential feature of life. Historically, particularly in 
classical times, it also played a very significant role in the 
decoration of buildings. However, over the centuries that role has 
somewhat decreased with the appearance of monochrome 
buildings, single colour façades, bare concrete and brick. This is 
partly because of the cultural situation and social changes – for 
example, the wearing of black among some sections of youth or 
the wearing of dark suits at work – and also because colour has 
not always played a significant part in an architect’s training.

Happily, in the last few years, that decline has 

been reversed and colour has once again 

become important. In the future its popularity 

will increasingly enhance and enrich our lives. 

Visual ergonomics, balance and aesthetically 

pleasing colours create environments which 

contribute to health and wellbeing.

Well thought out colour depends on the 

knowledge of colour and the ergonomics of 

interaction between human perception and 

colour elements to achieve harmony between 

shape, texture and colour. It’s obviously 

important for the designer to ignore his or her 

preferences and understand what the client 

wants, the message the building should convey 

and how users will react.

Most importantly, the designer’s knowledge of 

colour will have to improve because this is 

essential to good design. That knowledge will 

increasingly depend on the interaction be

tween scientists and designers. Colour research 

is ongoing; nanotechnology, for example, can

not be ignored. With new techniques and 

pigments, it will be feasible to create colours 

which are clearer or others which are more satu

 rated or ‘complicated’ – the possibilities are 

endless.

The National Colour System exists to help 

product manufacturers and to advise architects 

and designers. It is the universal language of 

colour – a descriptive and accurate way to des

cribe any colour we see and take away guessing. 

Anyone working with architecture or materials, 

architect or manufacturer, needs to be able to 

discuss colour and convey a clear picture of the 

desired result in order to ensure that the vision 

is fulfilled.

Like fashion, colour trends in building are not 

easy to predict – certainly the trend in textiles is 

different to that in architecture. At the moment, 

bolder, stronger colours are popular with the 

emphasis on how sunlight and shadow will 

change or influence their perception.

Fundamentally, few architects are really expert 

at colour. This is not only because colour rarely 

plays a major role in their education but also 

because most think and visualise in mono

chrome. In future, colour will play a larger role 

in the architects’ conceptual process and 

vocabulary as the personality of buildings 

develops more and sustainable environments 

become easier and happier places in which to 

work and play.

Manufacturers, like Trespa, who have products 

in which colour plays a major role will in

creasingly make an enhanced contribution to 

society.

MARK KOTTERINK – GENERAL MANAGER OF THE DUTCH NCS COLOUR CENTRE
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Choice and application of façade materials is 

sensitive to trends...

Brick: white in the 1970s, brown in the 1980s, black/

blue in the 1990s and a mix of these at the present 

time. This material has proved itself under a wide 

range of climatic conditions.

Profiled concrete: only used for the highest quality 

type of concrete finish. It offers a great many aes

thetic possibilities but is susceptible to fouling/

contamination, particularly in wet environments.

Wood: Western red cedar is practically the only type 

which may be used but not under all climatic  

con ditions without worrying about the possible 

conse quences. After all, not all of us live in Florida, 

where the sun and wind give this surface its beautiful 

silver patina. Cold and wet conditions result in an 

unappe tizing and blotchy mix of black, brown and 

grey.

Natural stone: ranging from luxurious glossy surfaces 

to roughly cut slate. Also available in an exclusive 

selection of specific types from the quarries of Italy 

and Spain to anonymous shipments from China. 

Glass: an astonishingly multitasking material which 

can be used as façade cladding, as a transparent 

element or as a structural component.

Stucco: was given an enormous boost in the post 

insulation period of the 1980s in northern Europe. 

Here again, preferably not to be used in extremely 

wet and cold conditions.

And finally...

Panel materials: metal, cementbonded, polyester 

concrete and of course HPL fullcore. This newest 

group of façade cladding materials experienced 

various ‘growing pains’ which are still easily 

remembered – corrosion problems with metals, 

expan  sion problems with polyester concrete, 

discolouration, leakage stripes and delamination. 

All this made it necessary to find improvements and 

develop innovations for the new generation of high 

performance façade cladding.

In future, the key aspect of façade technology will be 

functional integration. The future of the materials 

listed above will determine to what extent they can 

provide the necessary features. The ideal façade is 

comparable to a skin – it provides protection from 

the weather, insulates when necessary, ventilates and 

breathes, supplies energy, protects against sunlight 

where necessary, provides cooling, regulates the 

amount of daylight, absorbs substances and/or 

radiation or eliminates them, is selfregulating after 

being damaged, is resistant to all kinds of ageing 

processes and is also sustainable in terms of 

production and use. Ideally, all these functions are 

integrated into a single material.

So Trespa, allow me to congratulate you on 50 years 

of development and innovation, resulting in a clear 

position of market leadership. But let us also look 

ahead to the next 50 years: Translucent Trespa? 

Energy selfsufficiency? Selfinsulating Trespa? – it 

should be a very interesting time!

“Could I have three Heinekens and an Aspirin just in case, please?” Trespa 
is the name of a brand but the name is often used to refer to the product 
instead. If you mention HPL, people will just look at you uncomprehen
dingly; even the term ‘full core’ is much more readily associated with 
wholegrain bread containing seeds than with a façade panel. It’s quite 
an accomplishment therefore for a company to achieve such a high market 
profile for its brand that everyone uses its brand name to refer to the 
material itself. This kind of success is usually reserved only for market 
leaders who have enjoyed a long and ongoing stretch of outstanding 
performance.

A BRAND
ELS ZIJLSTRA – CREATIVE DIRECTOR, MATERIA
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That’s not so very strange. Just like skin, a façade is a 

surface covering that protects the building’s innards 

from external influences and preferably makes the 

construction attractive to look at. As with people, 

the façade is the first impression you get of a buil

ding’s character. The initial meeting can be con ge

nial, abhorrent or intellectually stimulating. All of 

this can be read in a façade and for most people it 

occurs largely subconsciously – just like when they 

meet another person.

A considerable number of scientists have been 

investigating the relationship between biology and 

architecture for years. Neri Oxman at the MIT in 

Boston is analysing how architectural geometry 

relates to ecological structures. Henk Jonkers at 

Delft University of Technology has developed self

healing bioconcrete, in which bacteria that produce 

limestone can repair cracks – just like human skin.

This is important and useful research but the 

analogy with biology is nonetheless beginning to 

wear thin to some extent. The latest developments 

are happening in another area – the media façade.  

At first, the media façade was primarily a means of 

advertising, such as in New York’s Times Square.  

In the 1990s, it was developed further as a form of 

applied lighting art, for example as seen in the work 

of Berlin bureau Realities: United.

In the latest projects, the building is developing into 

a multimedia spectacle. Lifesize QR codes (two

dimensional barcodes) create graphically intriguing 

façades that can be photographed with a Smartphone 

and provide commercially interesting information 

about the building and everything inside. A building 

that is well ahead of the rest in that respect is the N 

Building in Tokyo, designed by Terada Design and 

the Japanese company Qosmo. Augmented Reality 

applications such as Layar and Wikitude, which 

provide façades with extra virtual information 

layers, will also radically change buildings and 

human perception of them. Lifesize, realtime news 

in the urban landscape; IPads as large as a building 

– whoever seizes upon these developments will be 

the market leader in 50 years time.

Architects love imagery. What they like best is using metaphors relating 
to biology. In architectural jargon, the supporting structure of a building 
is called the ‘skeleton’, the underside of a building is the ‘foot’ and the 
façade is a ‘skin’.

THE FAçADE IN 2060
DAVID KEUNING – EDITOR, MARK MAGAZINE

Photo by Yuki Omori

Photos by Alexander Reeder
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THE FAçADE IN 2060
DAVID KEUNING – EDITOR, MARK MAGAZINE
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ARCHITECTS 
CHALLENGE
The Trespa Architects Challenge 2010 is unique. Why? Because 
we challenged architects from all over the world to design a 
Trespa façade based on the theme “What will façades look like 
in 50 years?” Many architects were inspired. We received many 
fresh ideas and designs and original thinking. We hope you too 
will be interested – inspired perhaps, certainly fascinated. Enjoy 
some of the results!

Architecture is becoming more and more modular 
and integrated with electronics. The urban structure 
of metropolis and megapolis is increasingly being 
developed more and more as a direct response to 
speed and connectivity. Planning is focused on 
transitory experiences rather than the destinations.

City users and commuters are progressively more 
attached to their personal devices which connect them 
to virtual space and beyond – mobile offices and 
entertainment sources. People carry these devices into 
their homes or offices and plug in to retrieve or upload 
data, while sitting within a static set of partitions or 
walls that in no way contribute to the electronic 
domain in which they are immersed.

The user can customise his watch, his car, his mobile 
phone but not the building surfaces he is in. Why not? 

At the current pace of electronic development, we are 
not very far from the time when the building façade 
greets the user sitting in his workstation by merely 
sensing his mood and feeds him with all the 
information that he would have got from his email 
inbox or from the daily newspaper.

In a span of 50 years, architecture and façades will 
increasingly contain more of the data and com
munication systems that are constantly doing millions 
of calculations using sensor embedded technology.

Vivek Vijay Shankar / Vivek Shankar Design Partnership / 

India

VIVEK
SHANKAR 
DESIGN
PARTNERSHIP 

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Vivek Shankar Design Partnership

104105



ARCHITECTS 
CHALLENGE
The Trespa Architects Challenge 2010 is unique. Why? Because 
we challenged architects from all over the world to design a 
Trespa façade based on the theme “What will façades look like 
in 50 years?” Many architects were inspired. We received many 
fresh ideas and designs and original thinking. We hope you too 
will be interested – inspired perhaps, certainly fascinated. Enjoy 
some of the results!

Architecture is becoming more and more modular 
and integrated with electronics. The urban structure 
of metropolis and megapolis is increasingly being 
developed more and more as a direct response to 
speed and connectivity. Planning is focused on 
transitory experiences rather than the destinations.

City users and commuters are progressively more 
attached to their personal devices which connect them 
to virtual space and beyond – mobile offices and 
entertainment sources. People carry these devices into 
their homes or offices and plug in to retrieve or upload 
data, while sitting within a static set of partitions or 
walls that in no way contribute to the electronic 
domain in which they are immersed.

The user can customise his watch, his car, his mobile 
phone but not the building surfaces he is in. Why not? 

At the current pace of electronic development, we are 
not very far from the time when the building façade 
greets the user sitting in his workstation by merely 
sensing his mood and feeds him with all the 
information that he would have got from his email 
inbox or from the daily newspaper.

In a span of 50 years, architecture and façades will 
increasingly contain more of the data and com
munication systems that are constantly doing millions 
of calculations using sensor embedded technology.

Vivek Vijay Shankar / Vivek Shankar Design Partnership / 

India

VIVEK
SHANKAR 
DESIGN
PARTNERSHIP 

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Vivek Shankar Design Partnership

104105



This design follows the progression of the architectural 
façade from the primitive hut and the deep massive 
façade – the primary requirement for shelter – through 
the introduction of culture, aesthetics and proportion 
and the play of light and shade to the separation of 
structure and skin and the introduction of the curtain
wall. Parametric design and the ventilated façade 
naturally lead to the façade of the future which will 
combine technology, adaptability and sustainability.

The design emerges from the parallel study of the 
interweaving polarities of façade design and their 
evolution through time: Massive > Immaterial; Light > 
Dark; Deep > Shallow; Structure > Skin; Static > 
Dynamic; Active > Passive; Fixed/rigid > Adaptable/
flexible; Sustainable > Unsustainable.

The façade of the future combines the depth of the 
primitive hut with the lightness of the modern façade 
with technological advances to create a ‘Machine for 
Living’. The layered double façade can open and adapt 
to environmental conditions – much like a flower 
opens – turning to face the sun or – much like the 
chameleon – adapting and disappearing to merge 
with its environment.

Nandinee Phookan / Nandinee Phookan Architects / USA

NANDINEE  
PHOOKAN 
ARCHITECTS

PROGRESS AXONOMETRICS

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Nandinee Phookan Architects

In the future, town planning will create cities of higher 
density because of lack of space and increased 
populations. This means that the tower will become 
increasingly important. Obviously, it will need to be 
ecologicallyaware and combine a mixture of sustain
able and innovative materials. It will no longer be just 
a very tall building but a vertical city, changing and 
influenced by time, its environment and different 
functions. Its shape and its façade have a direct impact 
on light, energy, protection, warmth and comfort.

Different parts of the building will have different 
functions. These will give a feeling of life and never
ending movement to the façade – like a flowerbud 
ope ning or a plant shivering.

Solaris Flos®: This regulates the supply of light. 
Composed of solar panels, it accumulates light and 
heat to become an autonomous energy system.

H2O Energia®: These are like sliding drawers used to 
conserve water for vegetation, kitchens/bathrooms 
and for emergency services.

E-Ventus®: This means regular floor areas where 
wind turbines catch impressive quantities of wind to 
gene rate power for the tower.

Lumin-Osus®: At the foot of the tower, translucent 
panels both illuminate and reflect the movement of 
people and traffic.

Nicolas Maslier / Chloé & Meyer Oiknine / Atelier 208 / France

ATELIER 
208

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Atelier 208
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This design reflects the idea of a future building – 
light, transportable, flexible in terms of shape and 
layout and quickly built. It can be used for many 
different purposes – pavilion, shop, house – each with 
its own different function and finishes.

The idea is to assemble like a 3D puzzle consisting of 
two different volumes, the same or different sizes, 
repeated or combined to form a square footprint.  
In this way it’s possible to create different spaces and 
atmosphere, indoor/outdoor relationships, varied 
circu  lation – it’s a flexible and modular building 
system to make new architecture.

Both blocks have a light metal structure covered with 
Trespa panels either with transparent polycarbonate 
for a temporary building or glass for something more 
permanent. It’s waterproofed with a layer of thick 
rubber and wellinsulated. Openings can be created 
by omitting panels or cutting them as required.

I think the architecture of the future will be much 
more flexible and mostly engineered offsite. Façades 
will need to be easily recycled, reshaped and reused – 
though they will still have to be colourful to cheer 
everyone up!

Jan Keymis / Hippo Architecten / Belgium

HIPPO 
ARCHITECTEN

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Hippo Architecten
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It is always hard to predict the future. Current trends 
indicate that new materials for architecture will be 
linked to scientific progress, especially biomimetrics. 
We may be able to introduce synthetic genes, hybrid 
products, even materials which will react to cold or 
heat and change their performance.

We may generate textures at a nanoscale capable of 
providing a visual appearance different to their actual 
composition. New coatings will have the ability to 
change colour, texture and performance as required. 
Genetically modified materials will be produced on 
demand. Modular construction systems will be 
designed and linked to the synthetic synthesis of 
tissues, skins, plants, membranes... and so on.

For Trespa, the future is a great challenge. 50 years 
ago, their product was a board; today it is a system.  
In 50 years time it will be a biomimetic matrix with its 
own DNA. It will be adaptable to any situation – 
universal and multipurpose, flexible and autonomous. 
It will be able to selfgenerate, influenced by 
temperature, moisture, sunlight. It may behave and 
grow, change and perform like a living organism – a 
creative cladding which can adapt and modify itself 
according to external conditions.

Whatever happens, Trespa will still inspire!

Antonio Vaillo / Vaillo + Irigaray Architects / Spain

VAILLO + 
IRIGARAY
ARCHITECTS

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Vaillo + Irigaray Architects

111110



It is always hard to predict the future. Current trends 
indicate that new materials for architecture will be 
linked to scientific progress, especially biomimetrics. 
We may be able to introduce synthetic genes, hybrid 
products, even materials which will react to cold or 
heat and change their performance.

We may generate textures at a nanoscale capable of 
providing a visual appearance different to their actual 
composition. New coatings will have the ability to 
change colour, texture and performance as required. 
Genetically modified materials will be produced on 
demand. Modular construction systems will be 
designed and linked to the synthetic synthesis of 
tissues, skins, plants, membranes... and so on.

For Trespa, the future is a great challenge. 50 years 
ago, their product was a board; today it is a system.  
In 50 years time it will be a biomimetic matrix with its 
own DNA. It will be adaptable to any situation – 
universal and multipurpose, flexible and autonomous. 
It will be able to selfgenerate, influenced by 
temperature, moisture, sunlight. It may behave and 
grow, change and perform like a living organism – a 
creative cladding which can adapt and modify itself 
according to external conditions.

Whatever happens, Trespa will still inspire!

Antonio Vaillo / Vaillo + Irigaray Architects / Spain

VAILLO + 
IRIGARAY
ARCHITECTS

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  Vaillo + Irigaray Architects

111110



In 2060, the use of fossil fuels and materials will largely 
be a thing of the past. Only passive buildings will be 
built and photovoltaic façades will be quite normal. 
Trespa will have anticipated this by developing a 
flexible panel with integrated thinfilm organic solar 
cells. These solar cells are not only able to generate 
energy but also to change colour depending on 
shadows or sunlight. This characteristic mimics that 
of some animal species, notably the chameleon.

The panels are produced in various sizes and can be 
rolled up before being transported to the building 
site. They are still made from paper or wood fibres 
impregnated with resin but have film applied to the 
surface in which the solar cells are integrated.  
The panels are composed of 100mm wide segments, 
of varying length or square, and are integrated into  
a rubbery base layer made of natural materials.

Because of the flexibility of the Trespa cladding the 
building’s façade can have freeflowing lines. In this 
example, the idea is to have an art pavilion with 
organic forms. The supporting frame consists of 
rafters made of glued wood on which the roof 
construction is mounted.

The shape requires flexible façade cladding, which 
makes the new generation of Trespa Meteon – perhaps 
then called Trespasolar panel – the logical choice!

Rogelio Cano / ADD Architecten BV / The Netherlands

ADD 
ARCHITECTEN

WHAT WILL FAÇADES LOOK LIKE IN 50 YEARS?  /  ADD Architecten
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There are a number of distinct global trends which 

have an impact on buildings and the way in which 

they are designed and built. The combination of 

urbanisation and the increasing wealth of the world 

population will increase the trend towards sustain

able buildings that excel in low energy consumption 

and limited use of the precious raw materials we 

have available. Secondly, the demand for unique 

buildings, with a strong signature of the architect 

and owner, will increase and this will reinforce the 

already visible trend towards extraordinary façades.

Trespa contributes to this trend by staying close to 

the architects and designers and working with them 

to achieve creative solutions. For example, Trespa’s 

Architects Challenge has created a wealth of inter

esting ideas from architects in Europe, North 

America and Asia Pacific. Some of the entrants focus 

on how our towns and cities will develop vertically, 

while others show how physics, biology and other 

sciences will blend with art. All of them share the 

opinion that Trespa products will make a major 

contribution to the future of façades, not only 

because of their sustainability credentials but also 

because the panel itself is a blank canvas on which 

new technologies can be written.

Another trend is increasing awareness of and a cor

res   ponding drive to reduce risks. This leads to a 

more regulated world, including tighter regulations 

in the building industry. The performance that is 

demanded from a façade and its components will 

continue to increase. This and the many regional 

specific codes will require a greater depth of know

ledge regarding the different elements and how they 

interact in a façade system.

It is expected that the already vast array of codes will 

first increase in number and complexity before there 

is more alignment and simplification of the rules. 

Trespa acknowledges that a panel is not just a panel 

but must come with the necessary certificates and 

specifications to secure peace of mind. To that end, 

we will continue to monitor developments in the 

field of certifications and requirements in order to 

ensure that the products and advice that we offer 

meet the expectations of our customers.

Architecture will change radically. Design will never 

cease to amaze, as the stunning exhibits at the recent 

2010 Shanghai Expo demonstrated. The future of 

façades which is unlikely to change is the desire for 

and enjoyment of colour and texture to brighten the 

environment and man’s existence.

What is also unlikely to change is Trespa’s ceaseless 

drive and ambition to be a major player in façade 

design and building technology on the worldwide 

stage!

The future of architecture will be closely related to the future of façades. 
The façade determines how the building will operate similar to how 
human skin defines the health of a human body. It will be key to collect 
and convert the essential power of natural resources – solar energy, wind 
and rainwater – or even be a vast surface that communicates with its 
surroundings and is even a work of art.

THE FUTURE 
OF FAçADES

PAUL BOOMS – MANAGING DIRECTOR, TRESPA INTERNATIONAL B.V.
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Published by Trespa International B.V.

First edition: December 2010, 4000 copies

P.O. Box 110, 6000 AC Weert
Wetering 20, 6002 SM Weert
The Netherlands
www.trespa.com

Concept and design: Van Zandbeek communicatie en creatie,  
in co-operation with Trespa International B.V. 

Disclaimer 

The information provided by Trespa International B.V. (“Trespa”) in this document is solely  
indicative. Trespa is unable to warrant the accuracy and completeness of this information).  
No rights can be derived from the information provided; the use of the information is at the 
other party’s risk and responsibility. This document does not contain any design, structural  
calculation, estimate or other warranty or representation that customers and third parties  
may rely on. This document does not guarantee any properties of Trespa products.

The most recent version of the current delivery programme and the Material Properties  
Datasheet can be found at www.trespa.info. Only the information in the most recent and  
valid Material Properties Datasheet should be used to select and provide advice regarding 
Trespa products. Trespa reserves the right to change (the specifications for) its products  
without prior notice. 

Intellectual property 
All intellectual property rights and other rights regarding the content of this document (including 
logos, text and photographs) are owned by Trespa and/or its licensors. Any use of the content 
of this document, including distribution, reproduction, disclosure, storage in an automated data 
file or the dispatch of such a file without Trespa’s prior written consent is explicitly prohibited.  
® Trespa, Meteon, Athlon, TopLab, TopLabPLUS, TopLabECO-FIBRE, Virtuon, Volkern, Trespa Essentials 
and Mystic Metallics are registered trademarks of Trespa.
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